Kapanaubim. CaTTi.

PM INTERNATIONAL
KASAKCTAHHbBIH («PM»)
[NCTPUBLIOTOP EPEXKENEP!,
2024 YbIMAbIH TAMbI3bI

1.1. Auctpubbtotop — FitLine eHiMaepiH TapaTy
apPKbIbl TABbIC Tabyabl KO3OENTIH XKEKe Kacinkep
60onbin Tabbnaasl.

1.2. dncTprnbstoTopnapapiH, TapaTylubl KbISMETI
FitLine eHiMOepiH ©3 artbHaH TiKENel COHFbI
TYTbIHYLLbIIAPFa CcaTy, COHFbl TYTbIHYLIbITAPAbI
PM-re 6afbitTay (Tikenen KnueHTTik Bargapnama)
XoHe xaHa [OucTpubbroToprapdpl  AemeyLi
peTiHae PM-re 6afbiTTayobl kamMTuapl.

1.3. OncTprnbbroTopnap ellkaHaan onepaumsibIk,
MiHOETTEMENEPre ne eMEC XXoHe KallaH, Kanaia,
Kanam >XeHe KaHLla >XYMbIC ICTEWTIHIH epKiH
TaHman anagpl. AucTpubbioTopnap ©3 iCiHIH
Bapsblk WbIFbIHOAPLIH ©30epi KeTepyre Twic.
Opbip  [ducTpubbtoTop  Tayencia — Mepairep,
COHAbIKTaH OM3HECTEH TybIHOAWTbIH Gapnblk,
3aHOpl MiHOETTEMeENepdi OpblHAayfa >kayarnTbl
(kOMMaHWsAHbI TipKey, TabbiC canblfbl, caTydaH

TYCETIH  CallblK,  ONeyMeTTIK  cakTaHabIpy,
68CEKENECTIK KYKbIFbI).
1.4. OuctpubstoTopnap 63  ICTEPIH  TOJbIK,

EMEC XKYMbIC KYHIMEH >Xyprideqi; erep 6yn onau
6onmaraHbIH aHblkTaca, PM-re xabapnay Kepek.

2.1. OncTprbstoTop bk, OVCTpnbboTOpaaH
TOMbIKTaAM TONTbIPbINFAH ©TiHIMHEH 6acTanagp!;
OTiHiM PM KabbingaraHHaH KeniH >xapamipl
KeniciMre anHanagpl. Juctpnbbiotop 6oy yLuiH
FitLine eHiMaepiHe TancblpbiC 6epydiH KaKETI
XKOK. PM oncTpmbbroTopFa onapdplH, ©TiHIMIHIH
KabblgaHFaHbl Typanbl 6ipaeH xabapnaniip!.

2.2. OTiHIM kabblngaHfaHbl Typasbl
xabapnamMaHbl anfaH kyHHeH 6actan 30 KyH
iwiHoe Hductpubsbtotop PM-re »kasbalua eTiHiL
apKblIbl OTIHIMAI Kepi karTapa anagpl. OTiHIM
Kepi KavTapblifaHHaH KkewiH  OucTpubbloTop
peTiHae caTbin anbiHFaH 6apsblk FitLine eHiMaepi
KaiTapbiybl MyMKIH >xeHe PM onap ywiH
TONEHreH ToMbIK, COMaHbl 8TeNnj.

DISTRIBUTOR RULES
OF PM-INTERNATIONAL
Headquarters Asia Pacific Pte Ltd

11, A Distributor is a self-employed salesperson,
who intends to earn income through the
distribution of FitLine products.

12. A Distributors’ distributary activities include
selling FitLine products in their own name directly
to end consumers, referring end consumers to
PM (Customer Direct Program) and referring new
Distributors to PM as a sponsor.

1.3. Distributors have no operational obligations
and can freely decide when, where, how and
how much they work. Distributors must bear all
costs relating to their business themselves. Each
Distributor is an independent contractor, and as
such responsible for the fulfillment of all legal
obligations resulting from the business (registering
a company, income tax, sales tax, social insurance,
competition law).

2. A Distributorship begins with a completed
application by the Distributor; it becomes a valid
agreement as soon as the application has been
accepted by PM. Itis not necessary to order FitLine
Products to become a Distributor. If the Distributor
is accepted, PM will inform a Distributor of the
acceptance of their application without delay.

2.2, Within 30 days of receiving notice of the
acceptance of the application, a Distributor can
withdraw their application by means of a written
declaration to PM without stating any reasons.
After the withdrawal of the application, all FitLine
products purchased as a Distributor may be
returned and PM will reimburse the full amount
paid for them.
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2.3. dvuctpubbtoTopnblk, — Genricia  MepsiMre
»KacanfaH; 0J1 KE3 KeJreH yakbITTa 3aH4bl ECKEPTY
MEp3iMiHE CalKeC opeTTerioen ToKTaTbinybl
MYMKIH. Epekwe ceben 6oWblHWA TOKTaTyfa
KYKbIK ©3repiccia Kanaapl. Erep anctpmbuioTop
TapaTylbl epexenepaid, 3.3, 4.1, 5.2 Hemece
7.4-6anTapbiH 6y3ca, PM apgeTTte MyHbl TOKTaTy
cebebi gen caHangpl.

2.4. ncTpmbbloTop  eTiHIMAE — KepCeTinreH
OEPeKTePOi — acipece, aTbl, MeKeH>Xaubl, BaHK
LOTbI Typasbl akiapar, S/1eKTPOHAbI MOLLTa »KaHe
TenedoH — MepaiMai TYpOe TeKCepIn, »aHapTybl
Tmic.

2.5. OuctpwbbtoTop KauTbIC oonfaH
xarganga,  OUCTpubbIOTOPSbIK, — 3arblObiHa,
fbanafa Hemece arta-aHafa Myparepnepgiy

KenicimiMeH »>kasballa Typae cypay canbHCa,
MyparepmiH, ocbl PM [nCTpUOBLIOTOP epexxenepiH
KONMaHbICTafbl HyCckama Kabbingaybl »xeHe PM
»azbala Kenicim GepreHiMeH Gipre  6epinyi
MYMKIH. PM KeniciMi Tek MaHbI3Obl cebenneH
faHa 6ac TapTbinagpl.

3.1. Tikenen KnueHTTik Bafgapnama  apkpibl
COHfbl  TYTbIHYLLbINAPALl GafbiTTay, COHOan-
aK  >kaHa  aucTpubbtoTopnapabl - OemMeyLui
PETIHOE TaHbICTbIDY, VAPETY >K8HE Kongay
YWIH ONCTpnbLIOTOP »KaHa COHfbl TYTbIHYLbI
HEMece [OUCTPUOBLIOTOP caTbin anfaH Fitline
eHiMaepiHe OarnaHbICTbl 60HYC anagbl. byn
TYThIHYLLbIIAP MEH OUCTPUOBLIOTOPNAPOLIH KENEC
TancbIpbICTapbl, CoHpan-ak, ducTpubbtoTopabiH
OeMeYLLINiK  xeniciHoeri ke3 KenreH 6Hacka
FitLine eHiMOEPIHIH TancbIpbICTapbl VLWIH Oe
OOHYyC TeneHendi. BoHycka KyKbIKTbIK, ©HIMOEP
TONEHreHHeH KeuniH nanga 6onagbl.  Bonyc
TananTapbl XXeHe MesLIepi bafbiTTay »acafaH
kesgeri kywinaeri PM MapkeTtuHr XKocnapbiHaH
anbiHagpl; PM MapketuHr XKocnapbiHa 6apibik,
AncTpurbbloTopnapfsa KongaHbinatbiH TY3eTynep
EHri3y Typasbl LeLliM Kabblnaaybl MyMKIH.

3.2. PM 6oHycTapbl an carbiH TeneHenj. boryc
eH Kelli Kenep anapiH, 15-kyHi TeneHeni. boHyc
KazakcTtaH PecrnybnukacbiHblH, ¥TTblK BaHKiHiH
OpHaTKaH opTalla anfblk, avbipbac GafamblHa
HerisgenreH, KasakcTaHablK TEHreMeH TeneHe[,.

2.3. A Distributorship is concluded for an
indefinite time; it can be terminated at any time
by either Party upon providing 30 days written
notice in advance. Either Party shall be entitled
to terminate the Distributorship with immediate
effect in case the other Party (i) commits a breach
of its obligations under this Distributorship
without rectifying such breach within 10 days
after becoming aware thereof; or (i) goes into
liquidation, comes under receivership, is wound up
or undergoes similar proceedings. If a Distributor
is in breach of its obligations under articles 3.3,
41,4.2,5.2 or 74 of the Distributor Rules, this shall
constitute a cause for termination.

24. The Distributor shall regularly review and
update the data provided in the application,
especially name, address, bank account
information, email and telephone.

25. In the case of death of the Distributor, the
Distributorship can be transferred to a spouse,
child, or parent if the transfer is requested in
writing with the agreement of all heirs, the
transferee accepts the PM Distributor Rules in the
actual version and PM agrees in writing.

3. The Distributor will receive a bonus for FitLine
products bought either by end consumers referred
by Distributor to PM through the Customer Direct
Program, or by a distributor who is introduced,
trained and supported by Distributor as a sponsor.
The bonus will also be paid for further orders by
these end consumers and distributors as well as
any other orders of FitLine products by distributors
directly or indirectly sponsored by the Distributor.
The right to a bonus arises once the products have
been paid for. Requirements for, and the amounts
of the bonus are determined in the PM Marketing
Plan in the form valid at the time of referral; PM
may decide to make amendments to the Marketing
Plan which apply to all Distributors.

3.2. PM pays out the bonus on a monthly basis.
GST shall be payable on the bonus if applicable
and if a Distributor has previously informed PM in
writing of a right to declare sales tax and provided
their tax number and the responsible tax office.
Otherwise GST is considered included in the
bonus. The bonus statement will be available in
the Partner Area, however, if a Distributor wishes
to receive it by mail, an administrative fee of 10
SGD will be charged. Payment of the bonus will
be made by the 20th of the following month at the
latest.
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3.3. BOHYC  KpuUTEPUIANERIH  MaHWnynsumsnay
TbibIM  canbiHagpl. byn FitLine eximaepiH ic
Ky3iHae catnanTbIH ONCTpUBBLIOTOPNAPabI
JemMeyLLinik ety (kaMTbinFaH agamaap), CoHaan-
aK TbIibIM CaslblHFaH LUEKTEH TbIC allblK HEMECE
KacblpblH Typheri GipHelle Tipkey >kacaymbl
kamTuapl. OCbl epexeHi arHanbin eTy  YLUiH
3albIObIHbIH, TYbICTAPbIHbIH, KOPMOPaLMSAHbIH,
CEPIKTECTIKTIH, CEHIMIMepSIiKTiH HEMece  VLLIHLLI
KakTapdblH  arTapbiH - KOongaHyfa  TbibIM
canblHaabl. MapkeTuHr >KocnapbiHOa >Xakcbl
no3nLuaFa KON XKETKIZYy HeMece TOMTbIK, GOHYC
MaHVNYNALMACH! YLWIH eHIMOepai caTyfa Hemece
carbin ayfa YLWiHWi TapanTapdbl Wakplpyfa ga
ThbIibIM CasnblHaObI.

4.1. OuctpubbtoTop  KaHga fa  6ip  6acka
koMnaHusHbIH FitLine eHiMaepiHe iwiHapa Hemece
TONbIKTan ©OacekeneCc 60onaTblH ©HIMAepi MeH
KbIamMeTTepiH FitLine ataybiMeH »kapHamanamayb!
Tmic.

4.2. ducTpubbtoTopnapapiH, EPKiH
KOCIMKEepMiK  KYKblFblHA  HYKCaH  KenTipMel
oTblpbIn, PM e3iHiH aucTpubbtoTopnapbiHa PM
OoeceKeneciHe (Tikenen carty KOMMaHusnapbiHa,
FitLine eHimaepimMeH iWiHapa HemMece TonbIKTal
BecekeneCc oHMAep WblFapartbiH, cartaTbliH
)KeHe TapaTtaTblH  KOMMaHWANapfa) —Kpl3MeT
KepceTneyre keHec 6epemi. AucTpunbbtoTopnapra
PM cadacaTbiHa Kallibl Kenyi MyMKiH Myaaenep
KakTbIfbICblHaH aynak, 605y KepekTiri Typasibl
KeHec 6epinesi.

5.1. Ouctpubstotop Fitline eHiMOeEpiH Tek KaHa
PM-HeH TancblipbIC 6epin, aybl TUIC.

5.2. Quctpubbtotop  FitLine  eHIMOEPIH  COHfFbI
TYTbIHYLLIbIIAPFa >KEKe Tikenen caTy apKblibl
faHa catybl Tuic. FitLine eHimaepiH caygarepnik
OYKEHOEep, HapbIKTap, >XePMEHKenep, OHNavH
ayKuvoHzap, 6ykapanbik aknapar Kypasgapb!
YKOHE Tafbl 6acKa COJ CUAKTbLI caya SpeEKETTEPI
apKplnbl  caTyfa pykcar etinmenpi.  Erep
OunctpubbioTop 6acka enge Fitline eHiMaepiH
CaTKpICbl Kence, [OUCTPUOBLIOTOP CON  efje
FitLine eHIMIH HapbIKKa LUblFapa anaTblHbIH XXoHe
OHbIH COfl enfiH 3aHdapbl MeH epexenepiHe,
aran alTkaHga  TYTbiHyLbl  MEeH  UMMoPT
epexenepiHe, CaHUTapsblK epexXenepiHe >XoeHe
TaHbanay TanantapbiHa CAWKECTIMH Tekcepyi
»xayankepLuiniriie ne. PM 6yn Typfblaa ellkaHaan
»KayankepLUinikTi kabblngamangp.

3.3. Any manipulation of bonus criteria described
in the PM Marketing Plan is prohibited. This
includes the sponsoring of Distributors who do
not actually sell FitLine products (straw men), as
well as open or disguised multiple registrations to
the extent prohibited. It is also prohibited to use
the name of the spouse, relatives, corporation,
partnership, trust or any other names of third
parties to circumvent this provision. It is also
prohibited to encourage third parties to sell or
purchase products in order to achieve a better
pasition in the Marketing Plan or to manipulate
the group bonus.

4. A Distributor may not undertake activities
for a competitor of PM without PM's prior written
agreement. A competitor of PM is any company
which offers goods which are competing with
FitLine products within the APAC region.

42. A Distributor shall keep every permitted
distribution  activity for another company
completely separate from the activity for PM and
with FitLine products. It is not permitted to cause
or try to cause other Distributors of PM in any
way whatsoever to purchase goods or services
from the other company or to become active for
the other company in addition to or instead of their
activity for PM or to reduce or stop their activity
for PM.

51 The Distributor shall exclusively order and
receive FitLine products directly from PM.

5.2. The Distributor shall only sell FitLine products
to end consumers through personal direct sales.
It is not allowed to sell FitLine products through
retail stores, trading markets, fairs, online auctions,
mass media and other similar sales activities. If
the Distributor wants to sell FitLine products in
another country, the Distributor is responsible
for checking whether the FitLine product can be
marketed in that country and whether it complies
with the laws and regulations of that country,
notably any consumer or import regulations,
health regulations and labelling requirements. PM
declines any responsibility in this respect.



Kapanaubim. CaTTi.

5.3. OncTpmBLIOTOP TYThIHYLLbINapFa cartblfifaH
FitLine eHimoepiH  XibepinreHHeH keriH 30
KyH iWiHOe onap KaHafaTTaHbafaH >kafganga
Kepi anyfa MIHOETTI.  TyTbiHylbl  apHavibl
cebenTepai KepceTyre MHOETTI eMec, onapabiH,
OHIMOEPMEH KaHafaTTaHbaybl XKETKINIKTI ceben
6onbin Tabsinagbl (PM kaHafaTTany keningiri).
TyTbIHYLWbI OHIMAOEPAI Kepi KanTapfFaHHaH KeWiH,
abipbacTayfa, Hecrere HeMece CaTbin abIHFaH
barafa kanuTapyfa TaHgay »kacan anagsbl.

5.4. ductpmbbtotop  PM-HeH  ke3  KenreH
MerLepaeri eHiMaepre TancobipbiC 6epyre epKiH.
FitLine eHiMaepiH caTbin any MIHOAETTEMECI »OK,
COHbIMEH Katap MUHUMangbl caTbin any Tanadbl
oK. Huctpubstotop Fitline  eHimoepiH PM
KanTapy casicatblHa CaNKeC KarTapa anafbl, 6y
cagcatka www.pm-international.com. canTbiHOa
Kipy apkbinbl CepikTec AnMakTa Tabyfa 6onagpl.

5.5. OucTpwbbstoTop »xKacaraH 6apnbik,
TancbIpbICTap Tancblpbic 6epy coTiHaeri PM
OnnavH [ykeningeri PM kepceTy GafanapbiHa
covikec eHmeneni. CaTymaH anbiHATbH Casblk,
KanTay >X8HE >XETKI3y KyHbl, erep onap 6ap
bonca, 8OeTTe KoOCbUadbl. Tenem XXeTkisdinim
angbiHoa KaMTamachl3 €Tiflyi HeMece asikTasybl
TmiC.

6.1. OnCTprbbioTOp  TOYENCI3 >KeHE >KayanTbl
KaCINKep PETIHAE OPEKET ETyi KEPEK >XXoHe O3iH
PM  KbI3BMETKEPI PETIHOE KOPCETYre Hemece
PM aTtblHaH YCbIHbICTAP »Kacay KyKblfblHA >KOJ
Bepmeyi THiC.

6.2. PM Tikenen caTy canacblHoafbl >XeprinikTi

XKeHe  Xalblkapasblk,  KaybIMOACTbIKTapObIH,
Mblcasbl, KasakcTaHHbiH,  Tikenen Caty
KaybMaacTbifbl  (OTukanblk, Kogekc) >keHe

Eyponanbik, Tikenen Caty KaybIMOACTbIFbIHbIH
(MiHe3-kynblk, Kogekci) MyLueci 6onfaHabIKTaH,
OnctpnbbtoTop  OChl KaybIMOACTbIKTapObIH,
MyLIenepi MeH exifnaepi yLiH 6enrineHreH MiHes-
KV/IbIK CTaHOapTTapbiH CakTaybl TUIC.

6.3. uctpubstotopaeH,  PM  xeHe  FitLine
eHiMIepi Typanbl antaTteiH 6apnblk Hepceci PM
TananTapbiHa COVIKEC KENyi KepeK, acipece eHiM
KaTasiorbiHAa, OHIM >XancelipManapbiHaa, pecMmm
BeO-canTTapda »eHe Hacka eHiM akrnapaTbiHaa
KOpCeTINreHaepre. Ew6ip Xafganaa
OuctpubbstoTop Fitline eHiMaepiHe TepaneBTik
HemMece emOik KacueTTepd »KaTkpldyfa Hemece
KONOaHbINaTbiH 3aHHaMasbIK epexxenepre Kavtlbl
KeneTiH OeHcayfblkka KaTbICTbl ManiMaemMenep
»Kacayfa KyKplibl EMeC.

5.3. The Distributor has to take back FitLine
products sold to consumers within 30 days after
delivery in case of dissatisfaction. The consumer
does not have to provide any special reasons,
not being satisfied with the products is sufficient
(PM satisfaction guarantee). The consumer may
choose between exchange, credit or a refund of
the purchase price paid once the products have
been returned. If the consumer chooses credit or
a refund, the credit or refund must be made to
the consumer within 60 days from the consumer
requests for cancel date of return of the products.

5.4. The Distributor is free to order any quantity
of products from PM. There is no obligation to
purchase any FitLine products, nor a minimum
purchase requirement. The Distributor can return
FitLine products to PM in accordance with PM's
return policy, which can be found in the Partner
Area after login on www.pm-international.com.

55. All orders made by the Distributor are
processed according to the PM prices shown in
the PM Online Shop at the time of order. Sales
tax, costs of packaging and shipping are generally
added, as far as they apply. Payment must be
secured or completed before delivery.

6.1. The Distributor has to act as an independent
and responsible entrepreneur and avoid any
appearance of acting as an employee of PM, or of
being entitled to make any statements in the name
of PM.

6.2. As far as PM is a3 member of national and
international associations for direct marketing,
the Distributor must comply with the standards of
conduct specified by these associations for their
members and their representatives.

6.3. Everything the Distributor says about PM and
FitLine products must be in accordance with PM's
stipulations, especially thoseinthe product catalog,
on the product labels, official websites and in other
product information. Under no circumstances may
the Distributor attribute therapeutic or healing
properties to FitLine products or use health claims
contrary to applicable legal provisions.
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6.4. Ci3 FitLine eHiMaepiHe Hemece onapabiH
KanTamMacblHa eLlkaHoanm earepictep eHrisdeyre,
coHpoam-ak  VWiHWi  Tynfanapfa  MyHOam
©3repiCTep EHrisyre »os1 6epMmeyre Kenicecia.
OnCTpubbloTOpObIH,  MEKeHXal  ManiMeTTepi
KOPCETINMEH »KarncblpMaHbl >Xanchlpyfa pykcar
eTineni, erep 6yn >kancbipMa eHIM  Typasibl
aknapaTtTbl, 3aHOpl eCkepTynepdi Hemece PM-HiH,
3UATKEPSIIK MEHLLIMH >XacblipManTbiH 605ca.

6.5. ductpubbtotop PM xeHe FitLine eHiMaepiHe
»XapHama >xacafaHga PM xapusinasaH eHiM
aknapat, caTy MmaTepvangapbl >keHe —carty
KypangapbiH faHa nanganaHaipl XXeHe >kapHama
MEH caTynap WHTEPHET apKblbl XKYPrisinin
»atca, PM yCblHbIIFaH WHTEPHET OyKeHA faHa
nanganaHagel.  Ouctpubbtotopnapfsa  Fitline
OHIMOEPIH iNrepinety >XeHe caTy MakcaTbiHOa
Tek PM Tayap TaH6anapbiH, cayga araynapbiH,
NOFrOTUMTEPIH, MapKETUHITIK  MaTepuanfapbiH
XKeHe caTy KypangapblH manganaHyfa LWeKTeyni
KYKbIKTap 6epineni. PM  3uaTkepnik MeHLUIriH
pyKcatchbida — mampanaHy,  e3repTy  Hemece
BypmManayfa kartaH, TbibIM CcanbliHapl. KocbiMLla
aknapar any ywiH PM “Tayap TaHb6anapbiH,

NOroTUNTEpiH, OPEeHATepdl >KeHe aTaynapdbl
nanaanaHy HyCKayblfbIMeH” TaHbICyfa
Gonagbl, OyNn  Ci8OiH >Keke KabWHeTIHi3ae

(www.pm-international.com) Taba anachbia.

6.6. ductpwbbtotop 4.1, 5.1, 5.2, 6.3, 6.4 xaHe
6.5 6enimaepiHaeri MiHOeTTepai 6y3y yuwiH PM-re
KENICIM-LLaPTTbIK, albinnyn  Teneyre >kayanTbl
6onadpl, OHbIH MenLwepi PM TapanbiHaH 8p »Xeke
Karganaa Oy3yLbibIKTbIH MaHbI3AbIbIFbl MEH
ONCTPUOBLIOTOPABIH, TabbICblH E€CKepe OTbIPbIN
fenrineHeni. AvbINOyn  Tanan €Ty  apKplbl
facka TananTapfa, ocipece ThibiM canyfa,
WbiFbHOAPObl  eTeyre, OyfaTrayfa Hemece
TOKTaTyFa acep etnenai. Opbip AncTprbbroTop
KE3-KEMreH >Kanmbl >kapHamanblk — wapanap
Ke3iHOEe »aHe »aHa [ducTpubbroTopnapap! TapTy
Ke3iHOe MIHOETTI 3aHObl epeXxenepdi cakraybl
Tuic. byn, acipece, aaineTcia 6aCEKENECTIK XXoHE
3aHCbI3 Ccayda npakTuKanapbl epexenepiHe
kKatbicTbl.  >Kamnam  “cnam” TapaTy  >KeHe
facka KoMMaHusnapOaH — aUMCTPUOBLIOTOPSIBIK,
CepIKTeCTepai »Xyueni Typae enikTipyre TbiibiM
canbiHagbl. PM yuwiH OucTpmbbtoTop peTiHae
XKYMbIC iCTey Ke3iHae caTtyfap MeH bIKTiMan
TabbICTap Typarnbl Ke3 KefreH aknapat AypbiC
XoHe hakTinepre Herisgenyi Tmic. Kes kenreH
Oy3yLbibIK, PM TapanbiHaH kaTaH KyoanaHap!,
TINTi ANCTPUOBLIOTOPSIBIKTEI TOKTATY MYMKIH.

6.7. PM  CbIpTKbl  KbIBMET  KOPCETyLUinep
TaparnbiHaH —oneyMeTTiK  Meana  MapKETUHITI
KOCKaHZa, ocipece OHMalH  >KapHamalblk,

Liapasiap asicblHaa KeniciM-LLapTTbIK )XeHe 3aHapb!
MiHOETTEMENEePdiH CakTallyblH MOHUTOPWHIINE,
Ke3OencoK Tekcepin Typagpl.

6.4. You agree not to make any changes to Fitline
products or their packaging and/or allow third
parties to make such changes. It is allowed to stick
an address label with address information of the
Distributor, as long as such label does not hide any
product information, legal notices, or intellectual
property of PM.

6.5. The Distributor will only use the product
information, sales materials and sales aids
published by PM when advertising for PM and
for the FitLine products and, insofar as advertising
and sales take place over the Internet, will only
use the Internet shop made available to the
Distributor by PM. Distributors are granted limited
rights to use PM's trademarks, trade names,
logos, marketing materials and sales aids solely
for the purpose of promoting and selling FitLine
products. Any unauthorized use, modification, or
misrepresentation of PM's intellectual property
is strictly prohibited. For more information,
please refer to PM's “Guidelines of Use for
Trademarks, Logos, Brands and Names” which
you can find in the Partner Area after login
(www.pm-international.com).

6.6. Every Distributor has to comply with binding
legal regulations during any general advertising
measures and in attracting new Distributors.
This applies in particular to the rules on unfair
competition and unlawful trading practices. Any
form of ‘spamming’ and the systematic poaching
of distribution partners from other companies is
forbidden. Any information provided on sales and
potential earnings when working as a Distributor
of PM has to be correct and based on facts. Any
violation will be strictly followed up by PM, up to
termination of the distributorship.

6.7. PM will monitor and randomly check the
compliance of its distributors with contractual
and legal obligations, especially in the context
of online advertising measures, including social
media marketing by external service providers.
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6.8. PM OuCTpUOBLIOTOP LLAPTTbIK, epexxenepi
Hemece KOS AaHbIIaTbIH 3aHpl Byaca,
OncTprbbloTopdblH,  »Keke KabuHETKe  KipyiH
aNAplH-a1a ECKEPTYCI3 yaKpITLLA LLUEKTEY KYKbIFbIH
cakTangbl. Lllektey PM-geH TuicTi xabapnama
abHFaHfa AeviH  Oy3yLbiblK,  >KOWbIFaHLIa
Kanagpl.

7.1. PM-HiH, oemMeyLUinik >XeniHi KypMeTTey XoHe
KOpfay Kafmgacbl 6ap. OUCTprbbioTOPIbIK,
MepP3iMi BOWbI XaHe oaaH KeliHri 12 aniwiHge PM-
0e OeMeyLLINiK Xenige TiIPKeNreH »Xeke Tynfanap
HEMECe KoMMaHuaAnapdbl 6acka OemMeyLuinik
Xenire aybicyfa TapTyFa 6onmangpl. byn epexxeHi
aHanbIn eTy VLIH 3aiblOblHbIH, TYbICTAPbIHbIH,
KOPMOpaUMsIHbIH, CEPIKTECTIKTIH, CEHIMMepiKTIH,
HEMECE VLLIHLLI XKaKTapdblH aTTapbiH KONgaHyfa
02 TbibIM CablHadb!.

7.2. ©3 icKepnik CEPIKTECTIrH TOKTaTKaH HeMece
2.2-6anka celkec odaH LblkkaH JUCTpubbroTop
XaHa eTiHiW 6epin, (a) OypblHFbl AeMeyLC
apKpiNbl  OEMeYLUINiKKe anbHFaH >xafganga
Hemece (b) TokTaTy CaTiHeH 6acTan kemiHge 12
an eTkeH bonca faHa kanTtagaH OuCTpubbroTop
peTiHOe Tipkene anagbl. JKeke  Kenemcia
(12 am 6onbl) 6GenceHAinik 6GonmaraHObIKTaH
xazbanapgaH >KombinFaH [UCTpubbioTop >KaHa
OTiHiLL 6epy apKpibl EPKIH TYPAe kKanTa Tipkene
anafpl, AFHN Tek BypbIHfbl AeMeyLLiHiH acTbiHaa
faHa eMec, Ke3 KefilreH AemeyLUiHiH Ke3 KenreH
XeniciHae Tipkene anagpl. Erep mMeTiHAI pecmun
Ky>KaTKa apHanfaH KataH CTUbAE aydapy Kepek
Bonca, xabapnaHpl3a — cen e3repTyre 6onap!.

7.3. TybiCTapbl  MeH  >kybannapbiH  Tipkey
www.pm-international.com canTbliHOAfb!
Cepiktec AymarbiHaa “TybICTappl Tipkey Typasbl
cypakTap” 6eniMiHoe Tabyfa ©onaTbiH HaKTbl
epexenepre tafbliHagpl.

7.4. XKeniHi kopfray  Tikenewn KnneHTTiK
bargapnama  6oMblHWA — KOMEHTTepre e
kongaHbinanpl. TIPKENTEH Ke3 KeNreH KIMEHT
FitLine eHimaepiHe COHfbl TaNCbIPbICTAH KeliH 6
an eTKeH >»kafjanga faHa »KaHagaH »KeHe »kaHa
OemMeyLLi acTbiHAA TiIPKeNyi MyMKIH.

6.8. PM reserves the right to suspend a
Distributors access to the Partner Area without
prior notice if the Distributor violated contractual
rules or applicable law. The suspension will
remain until the violation has been removed upon
corresponding notification by PM.

71. ltisaprinciple of PMtorespectand protect the
sponsor line. During the term of the Distributorship
and 12 months thereafter, no persons or companies
already registered in a sponsor line with PM
may change to another sponsor line. It is also
prohibited to use the name of the spouse, relatives,
carporation, partnership, trust or any other names
of third parties to circumvent this provision.

72. A Distributor who has terminated their
business partnership or withdrew fromitaccording
to article 2.2. can only be re-registered as a
Distributor if they submit a new application and (a)
are sponsored by their former sponsor, or (b) if at
least 12 months have passed since termination. A
Distributor who has been deleted from records due
to inactivity (12 months without personal volume)
can be freely re-registered with a new application,
i.e. not just under the former Sponsor but in any
line under any Sponsor.

7.3. The registration of relatives and spouses is
subject to specific rules that can be found in the
Partner Area under www.pm-international.com in
the “FAQ Registration of Relatives”.

74, Line protection also applies to customers
in the Customer Direct Program. Any registered
customer may only register anew and under 3
new sponsor if 6 months have passed after their
last order of FitLine products.



Kapanaubim. CaTTi.

ONCTpUOLIOTOP PETIHAE Ci3 MHTEPHET apKbibl
KacanfaH — KeniciMWapTTblK — KaTbiHacTaphaH
TYbIHOAUTBIH - KE3 KeflreH KenicneyLlinikrepai
OOCTbIK >Kaffjavga Lelwyre MiHOeTTicis. Erep

MeCene  KIMEHT  KaHafaTTaHapnblk — Typae
LellinMece, onap TUWICTI Tikenen caTbibiM
KaybIMOacTblfbiHa  Xabapnacybl Kepek. byn

KaybIMOaCTblK, ~Ci3 6eH CisdiH  KIIMEHTIHi3
apacblHoa [Oenpangplk >kacayfa Tbipbicadpl.
Erep 6yn »konmMeH KenicimMre kenyre donmaca, cid
YKEPriNIKTI 3aHfa CaNKeC COTTaH TbiC apbuTpark
npouenypacbiHa KaTbICYbIHbI3 KEPEK.

9.1. TapanTap apacbiHoafbl  KeNiCiMWapTTbIK,
KaTblHaC, AUCTPUOLIOTOP  Pe3uaeHT  605bIn
TabbinatelH  engiH  MIHOETTI  epexxenepiHe
KapamacTaH, KasakcTaH 3aHOapbIMeH peTTenes;.

9.2. Erep OncTprbetoTop KasakctaHga
TypakTamaca Hemece OcCbl KeniciMm >kacanfaH
Kes[e Hemece COT MPOoLEeCTepi bacTaiFaH keaae
COJ Xepae TypakThbl TypMaca, AnMathl Kanachl,
KasakcTaHfafbl Ke3 kenreH faynap YuliH coT
FOPUCANKUNACHI BENriNeHreH; Bip KeNCIMLLAPTTbIK,
TapanTbIiH eKiHLLi Tapanka e3 LpUCANKUMSCEIHOA
3aHbl SPEKETTEP >Kacaybl KyKplfbl ©3repiccis

Kanampbl.
JKasballa HbicaHoa — KenicinreH  Tanantap,
dakc Hemece aNeKTPOHAbIK NOoLTamMeH e
opblHOanagbl, cebebi  bonfaH  >kafganga

TiPKENreH XaT apKplrbl >Kacanybl TUIC.

9.3. Ocbl  OUCTPUOLIOTORMBIK,  epexXenepiHeH
backa, www.pm-international.com canTbiHOa
Cepiktec AymarbiHaa Tabyfa 6onatbiH PM-HiH
KENeCi epexenepi oe KongaHblnaapl »XeHe onap
LAncTprbbloTopSbIK, KeniciMHIH, 6ip Geniri peTiHae
OVICTPUOBLIOTOP apKbinbl TIKENe MovbiHaanaab!:

- MapkeTtuHr >Kocnapsl

- VIHTepHeT >xeHe OneymeTTik Megma CasacaTbiH
ManganaHy Hyckaynbifbl

- PM Kavtapy Cascatbl

- Tayap TaHbanapblH, JlorotunTepai, bpeHaTepa;
»xoHe Ataynapgp! MNManpganany Hyckaynbifbl

- Kynusaneinbik CasacaThbl
- lckepnik MiHe3-KyrbIk >keHe 3Trka Kogekci.

KyHi: Mamblp 2025

As a Distributor, you are obliged to resolve
any disagreements arising from a contractual
relationship concluded online in an amicable
manner. If an amicable solution cannot be reached
in this way, you should take partin an out-of-court
arbitration procedure according to local law.

91 The contractual relationship between the
parties is governed by the laws of Singapare.

9.2. The court of jurisdiction for any disputes
arising out of or in relation to this Agreement
is Singapore. However, PM shall be entitled to
initiate legal proceedings against the Distributor in
the Distributor’s jurisdiction.

9.3. A contractually agreed-upon requirement
for written form is also met by telefax or e-mail,
except for a natification of termination for cause
which has to be made by registered letter.

94. In addition to these Distributor Rules, the
following rules of PM, which can be found in the
Partner Area at www.pm-international.com also
apply and are expressly recognized as part of the
Distributorship agreement by the Distributor:

- PM-International Marketing Plan

- Guidelines of Use for the Internet and Social
Media Policy

- Guidelines of Use for Trademarks, Logos, Brands
and Names

- Distributor & Customer Data Protection Policy
- Teampartner Termination Policy

- Guidelines for Ethical Selling & Business
Conduct

March 2025
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NMPABVNIA ANCTPUBBKOTOPA
PM INTERNATIONAL
KASAXCTAH (“PM”), ABI'YCT
2024

1.1. ONCTpnBLIOTOP  SBASIETCA  CaMO3aHATLIM
NpoAaBLOM, KOTOPbIA HamMepeBaeTcsa MonyyaTb
JOXO[ 4epes3 pacnpocTpaHeHne npoayKLmn
FitLine.

1.2. [JesTensHOCTb ANCTPUOLIOTOPa BKIKOYAET
npogaky npogykumm Fitline OT cBOero nmenHu
HEMOCPEACTBEHHO KOHEYHbIM  MOTPEOUTENSAM,
HanpaBneHne KOHeYHbIX mnoTpebutene B PM
(Mpsimass KnneHTckasa [porpamma), a Takke
NPVBEYEHNE HOBbIX OMCTPUBLIOTOPOB B PM B
Ka4eCcTBe CMoHCopa.

1.3. OnCTprbbioTopbl HE MMEKOT OnepaLVOHHBbIX
06A3aTensCTB M MOTyT  CBOBOAHO — peLlaTs,
Korga, rge, Kak M CKOSIbKO OHW  paboTaroT.
ONCTpnbbIoTOPbl  OOS/MKHBI  CaMOCTOATESIbHO
HECTW BCe pacxompbl, CBA3AHHbIE C X BU3HECOM.
Kaxkabih AncTprbbioTop SBASETCS HE3aBUCUMbIM
nogpsigyvMKoOM 1 KaK  TakOBOW  HeceT
OTBETCTBEHHOCTb 3a BbIMOSIHEHNE BCEX MPABOBbIX
0653aTeNbCTB,  BbITEKALWMX U3 BU3Heca
(pervcTpaumnst KOMMaHWW, Hanor Ha  [OoXombl,
Hanor C MPOMAXK, COUMAIbHOE CTpaxoBaHue,
3aKOHOAATENBCTBO O KOHKYPEHLW).

1.4. OncTpmnbLIoTOpbl  BeayT  CBOW  OU3HEC
Ha HEeMoOMHOM  3aHATOCTW;  KaKOdblA,  KTO
OCO3HAET, 4YTO 3TO 6OMblUe HE COOTBETCTBYET
OENCTBUTENBHOCTU, AOMKEH YBEAOMUTL 06 3TOM
PM.

2.1. [dedatenbHOCTb B KadecTBe AuCTprbbroTopa
HaYMHAETCH C Noda4n 3arnoSIHEHHOW 3asBKU; 3TO
CTaHOBUTCH [OENCTBYIOLLM COrnaLleHneM, Kak
TOMBbKO 3asBKa MpuHaTa PM. 3akas npopykumm
FitLine He obsasateneH gnst Toro, 4Tobbl CTaTb
OuctpubbstoTopom. PM 6e3 3aaepxex yBeooMuT
OncTprbeioTopa O NPUHATAM ero 3asBKu.

2.2. B TeyeHme 30 pgHem nocne mnosyyeHns
yBELOMIIEHUA o] MPUHATIN 3asBKM
LOnCTpnbbIOTOP MOXXET OTO3BaTb CBOK 3asiBKY
NyTeEM MUCbMEHHOrO yBeaomneHuss PM  6e3
yKasaHus npuynH. [ocie oT3biBa 3asBKW BCA
npogykums FitLine, nprobpeTeHHas B kadecTse
OnctprbbloTopa, MOXET OblTb BO3BpAaLLEHa, Y
PM BO3MECTUT MOJHYKD CYyMMY, YNadeHHyo 3a
HUX.

DISTRIBUTOR RULES
OF PM-INTERNATIONAL
Headquarters Asia Pacific Pte Ltd

11, A Distributor is a self-employed salesperson,
who intends to earn income through the
distribution of FitLine products.

12. A Distributors’ distributary activities include
selling FitLine products in their own name directly
to end consumers, referring end consumers to
PM (Customer Direct Program) and referring new
Distributors to PM as a sponsor.

1.3. Distributors have no operational obligations
and can freely decide when, where, how and
how much they work. Distributors must bear all
costs relating to their business themselves. Each
Distributor is an independent contractor, and as
such responsible for the fulfillment of all legal
obligations resulting from the business (registering
a company, income tax, sales tax, social insurance,
competition law).

2. A Distributorship begins with a completed
application by the Distributor; it becomes a valid
agreement as soon as the application has been
accepted by PM. Itis not necessary to order FitLine
Products to become a Distributor. If the Distributor
is accepted, PM will inform a Distributor of the
acceptance of their application without delay.

2.2, Within 30 days of receiving notice of the
acceptance of the application, a Distributor can
withdraw their application by means of a written
declaration to PM without stating any reasons.
After the withdrawal of the application, all FitLine
products purchased as a Distributor may be
returned and PM will reimburse the full amount
paid for them.
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2.3. OnCTpmBLIOTOPCTBO  3aKJSIko4aeTcd Ha
HeonpeaeneHHbIi CPOK; ero MOXHO B OObIMHOM
NMOPSALKE MPeKpaTTb B NO60E BPEMS C YHETOM
3aKOHHOro Ccpoka yeedomrneHus. [lpaBo Ha
4YpE3BblHaNHOE  MPEKpalleHe Mo MpuynHe
OCTaeTca HemaMeHHbIM. Ecnn  [dncTprnbboTop
HapyllaeT cBOW 0643aTeNbCcTBa MO CTaTbAM
3.3, 4.1, 5.2 vim 7.4 TNpasun OuCTprbbloTopa,
PM 06bMHO cCuMTaET 3TO  MPUYMHOW  Ond
npekpaLLeHus.

2.4. OncTpmbbioTop OOMmKeH PerynsipHo
npoBepsTb U OBHOBNATL AaHHble, YKa3aHHble
B 3asBKe, OCOBEHHO WUMS, afpec, 6aHKOBCKME
PEKBM3UTBI, SNEKTPOHHYHO MOYTY U TeNedOoH.

25.B cnysae cmeptn  OuctpubbroTopa
ONCTPUOLIOTOPCTBO  MOXET  ObiTb  NEPesaHo
Cynpyry, PeBEHKY 1M POAUTENIO, ECNN NMepedada
OCYLLECTBASIETCS MO MUCBMEHHOMY 3a5ABIEHMIO C
cornacusa BCeX HacneaHWKoB, eCiin noJyyaTesb
npuHumMaeT [paBuna guctpubstotopa PM B
aKTyanbHOW Bepcumn 1, ecnv PM gaeT ncbMeHHOe
cornacve. B cornacumn PM MOXeT BbITb OTKasaHo
TOMBKO MO B2XXHOW MPUYMHE.

3.1. 3a HanpaBneHne KOHe4YHbIX noTpebuTenei
yepes [pamyto KnneHtckyto [lporpammy, a
TaKXe 3a NpUBEYeHNE, 0byHeHne 1N NOAAEPXKKY
HOBbIX OMCTPUBHLIOTOPOB B KadecTee CnoHcopa,
OucTtpubbtoTop  6yaer  nonyydate  OOHYC,
KOTOPbIN BYOET 3aBMCETb OT Npoaykumm Fitline,
NPNOBPETEHHOM HOBbIM KOHEYHbIM MOTPEDUTENEM
NN OUCTPUOLIOTOPOM. BoHyC Takxke 6yaer
BbiMfla4eH 3a [anbHemwmne 3akasbl  3TUX
KOHEYHbIX MOTPedbuTenen un OUCTPUOLIOTOPOB,
a Takke 3a nobble Opyrve 3akasbl MpoayKLmm
FitLine B nuHMM cnoHcopa OucTprnbbioTopa.
[MpaBo Ha 6GOHYC BO3HMKAET MOCMe onnathbl
npoaykumn. TpeboBaHns K GOHYCY 1 ero CyMMbl
MOXHO MOAyYnTb M3 MapkeTuHroBoro [1naHa
PM B OencTBylOLLEN HA MOMEHT HampaBneHUs
dopme; PM ocTaBnseT 3a co601 NpaBo BHOCUTH
N3MeHeHns B MapkeTuHrosbi [1naH, Kotopble
KacatoTca Bcex AnCTprbboTOPOB.

3.2. PM Bbimna4mBaetT GOHYC Ha €XEMECSHHOM
OocHoBe. Beinnata 6oHyca 6yaeT Npon3BoaMTECH
He mosgHee 15 wuucna cnegyrollero mecsaua.
BoHyc 6yneT BbinnaveH B HAUMOHANbHOW BaltoTe
Pecnybnnkn  KazaxCctaH TeHre, WCXOAda W3
CpeOHero Mecsa4HOro Kypca, YCTaHOBNEHHOMO
HaupoHaneHbIM 6aHKoM Pecnybivkin KagaxcTaH.

2.3. A Distributorship is concluded for an
indefinite time; it can be terminated at any time
by either Party upon providing 30 days written
notice in advance. Either Party shall be entitled
to terminate the Distributorship with immediate
effect in case the other Party (i) commits a breach
of its obligations under this Distributorship
without rectifying such breach within 10 days
after becoming aware thereof; or (i) goes into
liquidation, comes under receivership, is wound up
or undergoes similar proceedings. If a Distributor
is in breach of its obligations under articles 3.3,
41,4.2,5.2 or 74 of the Distributor Rules, this shall
constitute a cause for termination.

24. The Distributor shall regularly review and
update the data provided in the application,
especially name, address, bank account
information, email and telephone.

25. In the case of death of the Distributor, the
Distributorship can be transferred to a spouse,
child, or parent if the transfer is requested in
writing with the agreement of all heirs, the
transferee accepts the PM Distributor Rules in the
actual version and PM agrees in writing.

3. The Distributor will receive a bonus for FitLine
products bought either by end consumers referred
by Distributor to PM through the Customer Direct
Program, or by a distributor who is introduced,
trained and supported by Distributor as a sponsor.
The bonus will also be paid for further orders by
these end consumers and distributors as well as
any other orders of FitLine products by distributors
directly or indirectly sponsored by the Distributor.
The right to a bonus arises once the products have
been paid for. Requirements for, and the amounts
of the bonus are determined in the PM Marketing
Plan in the form valid at the time of referral; PM
may decide to make amendments to the Marketing
Plan which apply to all Distributors.

3.2. PM pays out the bonus on a monthly basis.
GST shall be payable on the bonus if applicable
and if a Distributor has previously informed PM in
writing of a right to declare sales tax and provided
their tax number and the responsible tax office.
Otherwise GST is considered included in the
bonus. The bonus statement will be available in
the Partner Area, however, if a Distributor wishes
to receive it by mail, an administrative fee of 10
SGD will be charged. Payment of the bonus will
be made by the 20th of the following month at the
latest.
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3.3. Jllobass  MaHuNyAaumMs € KpUTEPUAMMA
nony4eHnst 6OHYCOB 3anpeLLeHa. 3TO BKOYaeT
B Cebs cnoHcupoBaHve [UCTprbboTOPOB,
KOTOpPblE Ha CaMOM [efe He MPOAAOT MPOAYKLIMIO
FitLine, a Takxe OTKpbITble WM CKPbITbIE
MHOXXECTBEHHbIE PErucTpaumm B 3anpeLleHHbIX
npenenax. 3anpeLlaeTcsa Takke MCrob30BaTh
NUMST Cyrmpyra, POAHbIX, KOMMaHWA, MapTHEPCTB,
TPacToB UK NOBbIE APYre MMeHa TRETLUX JINL,
4YTOObI OOOMTU 3TO MOSOXKEHME. 3anpeLlasTcs
no6y>kaaTb TRETLUX ML, MPOLABATL U MOKYNaTb
NPOOYKUMIO  C  Lefblo  OOCTVKEeHUd  6onee
BbICOKMX MO31umin B MapKeTuHroBom [naHe nnm
MaHVNynMpoBaTh rPynnoBbIM 6OHYCOM.

4.1. OucTprbbioTOp  He  OOMKEH MpoaBUraTtb
npoaykumio FitLine nog, umeHem no6on apyrom
KOMMaHWY, 4Ybsl  MNPOOYKUMS  HacCTUYHO UK
NOJIHOCTBIO KOHKYPUPYET ¢ npoaykumen FitLine.

4.2. bes yulepba Ona npaeBa AUCTPUOLIOTOPOB
Ha cBoOOOHOE NPEanPUHMMATENBCTRO,
PM  HacToATeNbHO  pPEeKoMeHAyeT  CBOUM
ONCTPMOBLIOTOPaM He 3aHMMaTbCa MpoAaKaMu
NPOOYKLMM KOHKYPEHTOB PM (KOMMaHum npsimbIx
npodaX, KOMMaHWW, KOTOpble  MPOU3BOAAT,
MNpodaldT W PachpOCTPaHAIOT — MPOAYKLMIO,
YaCTUYHO WM MOSMIHOCTBIO KOHKYPUIPYIOLLYIO C
npoaykumen FitLine). OncTpubbioTopam Takxe
PeKOMeHAyeTCsl n3beratb JtobbIX KOHMINKTOB
NHTEPECOB, KOTOPbIE MOMYT 6bITb HECOBMECTUMbI
C nonunTukon PM.

51. OucTpmbbloTop  O0/MKeH 3akasblBaTb U
nofiydats npopykumo  Fitline  nckntodmTensHo
Hanpsamyto ot PM.

5.2. OuctpwbetoTop OOJKEeH npogasaTb
npogykumto  FitLine  KOHEYHbIM  MOTPEOUTENAM
TOMBKO  4Yepe3  JIMYHble MPsSIMbIE  MPOOAXKU.
3anpelleHo  npogaeatb  npoaykumto  Fitline
4Yepe3 PO3HMYHbIE MarasuHbl, TOProBblE PbIHKM,
ApMapKuy, NHTEPHET-ayKLMOHbI, cpencTea
MacCcoBOW MHopMaumm 1 apyrume nogobHble
BUObl npogaxk. Ecnm  OnCTpnbbitoTop  XOYeT
npodasaTb Npoaykumto Fitline B gpyron cTpaHe,
OH HeceT OTBETCTBEHHOCTb 32 MPOBEPKY
BOSMOXHOCTWU Mpofaxkn npodykumn FitLine B
3TOM CTpaHe WU COOTBETCTBME €€ 3aKOoHaM U
HOPMAaTVBHbIM aKTam STOW CTPaHbl, B HaCTHOCTH,
NO6bIM  MOTPEDUTENBCKMUM UM UMMOPTHBIM
npasunam, CaHUTapHbIM HOpPMaMm 1 TPebOBaHUAM
Nno MapkMpoBke. PM OTkasbiBaeTCsa OT KakoW-
JIM60 OTBETCTBEHHOCTU B 3TOM OTHOLLIEHWN.

3.3. Any manipulation of bonus criteria described
in the PM Marketing Plan is prohibited. This
includes the sponsoring of Distributors who do
not actually sell FitLine products (straw men), as
well as open or disguised multiple registrations to
the extent prohibited. It is also prohibited to use
the name of the spouse, relatives, corporation,
partnership, trust or any other names of third
parties to circumvent this provision. It is also
prohibited to encourage third parties to sell or
purchase products in order to achieve a better
pasition in the Marketing Plan or to manipulate
the group bonus.

4. A Distributor may not undertake activities
for a competitor of PM without PM's prior written
agreement. A competitor of PM is any company
which offers goods which are competing with
FitLine products within the APAC region.

42. A Distributor shall keep every permitted
distribution  activity for another company
completely separate from the activity for PM and
with FitLine products. It is not permitted to cause
or try to cause other Distributors of PM in any
way whatsoever to purchase goods or services
from the other company or to become active for
the other company in addition to or instead of their
activity for PM or to reduce or stop their activity
for PM.

51 The Distributor shall exclusively order and
receive FitLine products directly from PM.

5.2. The Distributor shall only sell FitLine products
to end consumers through personal direct sales.
It is not allowed to sell FitLine products through
retail stores, trading markets, fairs, online auctions,
mass media and other similar sales activities. If
the Distributor wants to sell FitLine products in
another country, the Distributor is responsible
for checking whether the FitLine product can be
marketed in that country and whether it complies
with the laws and regulations of that country,
notably any consumer or import regulations,
health regulations and labelling requirements. PM
declines any responsibility in this respect.
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5.3. dncTpmbetotop 0653aH NpUHATE 06paTHO
npoaykumio FitLine, npogaHHyto NoTpeduTensm,
B TedeHne 30 OHeM mocne OOCTaBKM B Clydae
HEeYLOBNETBOPEHHOCTN. [NoTpebuTens He
06A3aH MPELOCTaBNATbL HUKaKMX CreumabHbIX
MPUYNH; HELOBOJIbCTBO NpoAyKUMEN
OOCTaTOYHO (rapaHTUst yoOBNETBOPEHHOCTU PM).
[oTpebuTtens MOXET BbIGpaTb MEXAY OOMEHOM,
KPEeOMTOM WM BO3BPATOM YMa4EHHON CyMMbl
nocne Bo3Bpara npoayKumm.

5.4. dncTpubbloTop  CcBOBOOEH B BblI6OpEe
KOMMYECTBA NPOAYKLUMM, KOTOPYIO OH 3aKasbiBaeT
y PM. Her o6ssaTtensctBa MnokynaTb Kakyto-
wmeo npogykumto  Fitline mnv  MUHUMaNbHOMO
TpeboBaHus Mo 3akynke. AUCTpnbbLioTop MOXET
BEPHYTb Npoaykumto FitLine PM B cooTBeTCTBUM
C NOnUTMKOW BO3BpaTta PM, koTopasd AocTyrnHa
B [lapTHeEpCKOM 30He Mocne Bxoga Ha caunT
www.pm-international.com.

5.5. Bce 3aKaabl, coenaHHble
[OncTprbbIOTOPOM, obpabarbiBarOTCS B
COOTBETCTBMM C LeHaMn PM, ykasaHHbIMKU B
NHTEPHET-MarasnHe PM Ha MOMEHT 3akasa.
Hanor ¢ npogax, 3atpaTtbl Ha YNakoBKy U
JOCTaBKy, Kak npaBuio, 406aBnsoTCs, B Criyvae
€CM OHWM MNpUMeHUMbI. Onnata gomkHa OblTb
obecneveHa U 3aBepLLeHa 40 AOCTaBKM.

6.1. QuctpubbtoTtop  A0SKEH
Kak HEe3aBNCUMbI 7
npeanpuHYMaTESb n na3beratb THOOBbIX
NPOSIBNEHNI, KOTOpPblEe MOTyT co3narb
BreYaTneHne, YTo OH OEUCTBYET Kak COTPYAHUK
PM wnn wumeeT npaBo Oenatb Kakue-nmbo
3aaBeHNs OT UmMeHn PM.

OEeNCTBOBAaTbL
OTBETCTBEHHbI

6.2. MNockoneky  PM ABNIAETCA Y/1IEHOM
HaLVOHASTBHBIX 1 MEXOYHAPOAHbIX aCCoLaLmn
MpAMbIX  MPoZdaK, Takmx kak Accoumaums
Mpsimbix MNpopak KasaxcTaHa (Kogekc 3Tukn)
n Eponenckasa Accouvauna Mpsambeix MNpogax
(Kopekc TMoenervist), OMCTpUOBLIOTOP AOMKEH
cobnopatb CTaHZapTbl NMOBedeHUs!, yKa3aHHbIe
STMMK  accoumaumsaMn  Ans UX  YIEeHOB U
npeacTaBuTeENen.

5.3. The Distributor has to take back FitLine
products sold to consumers within 30 days after
delivery in case of dissatisfaction. The consumer
does not have to provide any special reasons,
not being satisfied with the products is sufficient
(PM satisfaction guarantee). The consumer may
choose between exchange, credit or a refund of
the purchase price paid once the products have
been returned. If the consumer chooses credit or
a refund, the credit or refund must be made to
the consumer within 60 days from the consumer
requests for cancel date of return of the products.

5.4. The Distributor is free to order any quantity
of products from PM. There is no obligation to
purchase any FitLine products, nor a minimum
purchase requirement. The Distributor can return
FitLine products to PM in accordance with PM's
return policy, which can be found in the Partner
Area after login on www.pm-international.com.

55. All orders made by the Distributor are
processed according to the PM prices shown in
the PM Online Shop at the time of order. Sales
tax, costs of packaging and shipping are generally
added, as far as they apply. Payment must be
secured or completed before delivery.

6.1. The Distributor has to act as an independent
and responsible entrepreneur and avoid any
appearance of acting as an employee of PM, or of
being entitled to make any statements in the name
of PM.

6.2. As far as PM is a3 member of national and
international associations for direct marketing,
the Distributor must comply with the standards of
conduct specified by these associations for their
members and their representatives.
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6.3. Bce, 4to Huctpubstotop roBoput 0 PM 1
npoaykumn  FitLine, OOMKHO COOTBETCTBOBATb

ykazaHusaMm  PM, 0COBeHHO TeM, KOTopble
cofdepxarca B Katajiore MNpogykumu, — Ha
ITUKETKax MPOAYKUMN, ouumanbHbiX  Beb-

canTax 1 B Apyron nHdopMaumm O nMpoayKLuK.
Hu npu Kaknx obctoaTenscteax AucTpmnbbioTop
He UMeEeT npaBa NpuaaBaTb TepaneBTUHecKme
NI UCUENSIoLLIME CBOVICTBA Mpoaykuumn Fitline
WM MCMOMb30BaTh 3adBfIEHNS O 300POBbLE,
npoTMBOpeYaLmMe  OEUCTBYIOLWMM  MPAaBOBbIM
HOopMam.

6.4. Bbl cornawaerecb He BHOCUTb HUK3KMX 13-
MeHeHWI B npoaykuuto Fitline nnu ee ynakosky 1/
NV He Pa3peLLaTb TPETbUM NNLBM BHOCUTb TaKme
N3MeHeHns. PaspeluaeTcsa HaknenBaTb 3aApecHyo
3TUKETKY C aapecHon nHpopMaLmen AncTprbbio-
TOP3, eC/IM T3Kas 3TUKETKA He CKPbIB3ET HUK3KOM
MHHOPM3LIMM O MPOAYKTE, OPUANYECKUX YBEAOM-
NEHUA WM NHTENNEKTYaNIbHON COBCTBEHHOCTU
PM.

6.5. Quctpubbtotop  Byaet

TONBbKO WMHbOPMaLMIO o]
TOProBble MaTepuanbl U CpeacTsa  MpPoOax,
onybnukoBaHHble PM, npu pekname PM un
npogykumn FitLine 1, B cnydae ecnn peknama
N NPOAKM OCYLLECTBASIOTCA Yepes3 VIHTEPHET,
OyoeT  MCMoNb30oBaTb  TOMBKO — UHTEPHET-
MarasuH, npegocTaBneHHbI  [nCTprbboTOpyY
PM.  OuctpubbstoTopam NPELOCTaBNATCS
OrPaHMYeHHble MpaBa Ha  UCMONb30BaHWE
TOProBbIX MAPOK, KOMMEPYECKNX HAMMEHOBAHWN,
JIOroTUNOB, MaPKETUNHIOBbIX Marepuanos
n cpeacts npogax PM  mCKMOYMTENBHO C
LEenblo MPOABVKEHUS U MPOAKM MPOOyKLUM
FitLine. Nioboe HEeCaHKLWOHNPOBaHHOE
NCMONb30BaHNE, U3MEHEHWE NN NPEeACTaBEHNE
NHTENNEeKTyanbHOW  cobcTBeHHOCTM PM B
NCKaXKEHHOM BWOE CTPOro 3anpelleHo. 3a
6onee NoapobHOM MHopMaUmen obpallanTech
K “PyKOBOACTBY MO WCMOSIb30OBAHMIO TOPIOBbIX
MapoK, NOroTuMNoB, 6peHaoB 1 HasdBaHu” PM,
KOTOPOE MOXHO HauTh B [lapTHEPCKOW 30HE
nocne Bxoga (Www.pm-international.com).

MCnoJib30BaTb
MPOAYKLAN,

6.3. Everything the Distributor says about PM and
FitLine products must be in accordance with PM's
stipulations, especially thoseinthe product catalog,
on the product labels, official websites and in other
product information. Under no circumstances may
the Distributor attribute therapeutic or healing
properties to FitLine products or use health claims
contrary to applicable legal provisions.

©.4. You agree not to make any changes to Fitline
products or their packaging and/or allow third
parties to make such changes. Itis allowed to stick
an address label with address information of the
Distributor, as long as such label does not hide any
product information, legal notices, or intellectual
property of PM.

6.5. The Distributor will only use the product
information, sales materials and sales aids
published by PM when advertising for PM and
for the FitLine products and, insofar as advertising
and sales take place over the Internet, will only
use the Internet shop made available to the
Distributor by PM. Distributors are granted limited
rights to use PM's trademarks, trade names,
logos, marketing materials and sales aids solely
for the purpose of promating and selling FitLine
products. Any unauthorized use, modification, or
misrepresentation of PM's intellectual property
is strictly prohibited. For more information,
please refer to PM's “Guidelines of Use for
Trademarks, Logos, Brands and Names” which
you can find in the Partner Area after login
(www.pm-international.com).
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6.6. InCTpmOLIOTOP HECET AOrOBOPHOW LUTpad
nepen PM 3a Kaxxgoe HapyLleHne 0693aHHOCTEN
no Pasgenam 4.1, 5.1, 5.2, 6.3, 6.4 n 6.5 lNpaBun
OnctpnbbloTopa, CymMma  KOTOpOro — Oymder
onpenenatecd PM B KaxkOOM OTAENBHOM Cryyae
C YYETOM 3HAYMMOCTM HapylwleHus 1 [O0XOoda
LOncTtpurbetoTopa. JonosHnTebHble TpeboBaHWA,
OCOBEHHO MO 3anpeTty, BO3MELLEHWIO YLLEPOA,
ONOKMPOBKE ~ WM MPWUOCTAHOBJIEHWIO,  HE
NoANexXaT BAVSIHWIO CO CTOPOHbI TREOGOBaHWUI O
JOroBOPHOM LTpade. Kakabii OncTprnbbioTop
OOJKEH cobnoaath 0bs3aTeNbHble MPaBOBble
HOPMbl B X0Ode JOObIX OBLLUMX PEeKaMHbIX
MEPOMNPUATUA U NpU  MPUBAEYEHUM  HOBbIX
ONCTprBBIOTOPOB. STO B OCOBEHHOCTU KacaeTcs
npaBna 0 HeOOOPOCOBECTHOM KOHKYPEHLIMN 1
HE3aKOHHbIX TOProBbIX MpakTukax. Jltobad gopma
«Chama» U CUCTEMATUHECKOrO MepemMaHnBaHns
OVCTPUOBLIOTOPOB U3 OPYrUxX  KOMMaHWin
3anpetleHa. Jlrobas nHpopmaLms 0 Npogarkax u
noTeHUMasbHbIX AOXoAax npu paboTe B Ka4ecTBe
OucTprbbtoTopa PM gomkHa 6biTb KOPPEKTHOWN
N OCHOBaHHOW Ha (pakTax. Jltoboe HapylleHune
6ynet cTporo npecnenosateca PM BNnoTb [0
npeKpaLLeHnst ANCTPUOBIOTOPCTBA.

6.7. PM 6ynet KOHTpoOnMpoBaTb W Chy4ariHbIM
obpasoM  MpoBepsiTb  COOMOAEHNE  CBOUMM
ONCTPUOBLIOTOPaMN  AOFOBOPHBLIX 1 MPaBOBbIX
0653aTeNbCTB, OCOBEHHO B KOHTEKCTE OHaliH-
PeKNaMHbIX MEPOMPUSTUIN, BKIOHAS MapPKETUH B
coupmarbHbIX CETAX C UCMOSb30BaHNEM BHELLIHMX
CEPBVCOB.

6.8. PM  octaBnger 3a  cobonm  npaBo
MNPUOCTaHOBUTL  AOCTYN  [dncTpubbtotopa B
[MapTHEPCKYD  30HY 6€3  MpPedBapUTENbHOrO
yBEOOMIIEHNs, ecnn  [ncTprbbioTop  HapyLumvn
JOrOBOPHbIE  MpaBWia WM NPUMEHUMOE
3aKOHOOATENLCTRO. [MprocTaHoBka  6yoer
JeVCTBOBaTb A0 TEX MOP, MOKa HapylUeHWe He
OyOeT yYCTpaHeHO Mocne COOTBETCTBYIOLLErO
yBegomeHunsi ot PM.

71. MpyHunoM PM  gBASIETCA  yBaXKeHne U
sawmTa nMHUKM cnoHcopa. B TedeHme cpoka
nencteus OucTtpmnbbioTopcTBa U B TedeHne 12
MeCSLIEB MOCNE €ro OKOHYaHWst, HUKakue nmua
WM KOMMaHWW, YXXe  3aperucTpupoBaHHble
B JMHMK crnoHcopa B PM, He MoryT 6bITb
NpvBfeYeHbl K rnepexody B APYryl  JIMHUIO
CNOHCOpa. 3anpeLleHo TakxXe KCMnoMb30BaTh
UMsi  Cynpyra, POOCTBEHHWKOB, KOpMopaLui,
NapTHEPCTB, TPaCTOB WK NKObbIe Apyrne nMeHa
TPETLMX NUL, 4151 06X04a AAHHOMO MOSIOXKEHWS.

6.6. Every Distributor has to comply with binding
legal regulations during any general advertising
measures and in attracting new Distributors.
This applies in particular to the rules on unfair
competition and unlawful trading practices. Any
form of ‘spamming’ and the systematic poaching
of distribution partners from other companies is
forbidden. Any information provided on sales and
potential earnings when working as a Distributor
of PM has to be correct and based on facts. Any
violation will be strictly followed up by PM, up to
termination of the distributorship.

6.7. PM will monitor and randomly check the
compliance of its distributors with contractual
and legal obligations, especially in the context
of online advertising measures, including social
media marketing by external service providers.

6.8. PM reserves the right to suspend a
Distributors access to the Partner Area without
prior notice if the Distributor violated contractual
rules or applicable law. The suspension will
remain until the violation has been removed upon
corresponding notification by PM.

71, ltisaprinciple of PM to respectand protect the
sponsor line. During the term of the Distributorship
and 12 months thereafter, no persons or companies
already registered in a sponsor line with PM
may change to another sponsor line. It is also
prohibited to use the name of the spouse, relatives,
corporation, partnership, trust or any other names
of third parties to circumvent this provision.
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7.2. OvcTpmbsioTop, npekpaTyBLMA  CBOE
0eNoBoe MapTHEPCTBO MW BbILLEALLUA U3 HEro
COMNacHo cratbe 2.2, MOXET ObiTb MOBTOPHO
3aperucTpupoBaH B Kadectse [MCTprbbroTopa
TONBKO MPW YCNOBUW NMOAaqYM HOBOIO 3asiBJIeHUA
n (@ npu HanM{MKM CrOHCOPCTBA OT CBOEro
ObIBLLErO CrMoHcopa, un (b) ecnu ¢ MomeHTa
NMPeKpaLLeHrsi NMPOLLNO He MeHee 12 MecsLEeB.
OnCTprbbIOTOR, YOANEHHBIA K3 CUCTEMbl 3a
HEAKTMBHOCTb (OTCYTCTBME NMYHOrO O6bEMa B
TedeHne 12 MecsLeB), MOXET OblTb MOBTOPHO
3aperncTpupoBaH CcBOBOOHO, C HOBbIM
3a4B/IEHNEM — TO €CTb He TOMBbKO Mo, MPEXHUM
CMOHCOPOM, HO 1 B NOB0V CTRYKTYPE NOA NtobbIM
OPYrMM CMOHCOPOM

7.3. Pernctpauma pOOCTBEHHVMKOB W CyMNpyroB
noayvHseTCa  0COoObiM  MpaBuiaM, KoTopble
MOXHO HanTh B [1apTHEPCKOW 30HE Ha canTe
www.pm-international.com B pa3gene “FAQ
Pernctpauns PoocTBeHHMKOB”.

7.4. 3awmta NMMHUK TakKKe PacnpOCTPaHAETCS
Ha kneHToB B [porpamme [Mpsamoro KnneHTa.
Jlobon  3aperncTpupoBaHHbI  KINEHT MOXXET
3aperncTpupoBaTbCsl CHOBa W MOA  HOBbIM
CMOHCOPOM TOMBKO B TOM CJlydae, €cnim ¢
MOMEHTa €ero nocneaHero 3akasa npoayKLmm
FitLine npoLuno 6 mecsues.

B kadectBe [OucTpmbbtoTOopa Bbl  0OA3aHbI
paspeLlatb Nobble PasHOrNacusi, BO3HUKaKOLLNE
N3 KOHTPAKTHbIX OTHOLLEHWUM, 3aKTHOYEHHbIX
OHNamH, MUpPHbIM MyTem. Ecnm npobnema He
paspeLleHa yOooBNETBOPUTENBHO ANA KANEHTA,
OH [OOJKEH 06paTUTbCs B COOTBETCTBYHOLLYHO
accoumaLmo NPsMbIX NPoaadK. 3Ta accoumaums
NoMbITAETCA BbICTYMUTb MOCPEOHUKOM  MEXIy
BaMK M BalMM KIMeHToM. Ecnn paspelumnTb
BOMPOC MUPHBbIM MyTEM HE yOacTcs, Bam
cnenyeT y4acTBoBaTb B CyAebHOM apbUTParKHOM
pa3bupaTensCcTBe B COOTBETCTBUN C MECTHbIM
3aKOHOOATENBCTBOM.

9.1. [JoroBOpPHbIE OTHOLLIEHWS MEXXAY CTOPOHaMM
PErynMpytoTCst 3aKOHOAATENECTBOM KasaxcTaHa,
6e3 y4eTa Kakmnx-nnmbo 06513aTeNbHbIX MONOXXEHNIA
3aKOHOAAaTeNnbCTBa  CTpaHbl, B KOTOPOW
npoxunBaeT JncTpnbuioTop.

72. A Distributor who has terminated their
business partnership or withdrew from it according
to article 2.2. can only be re-registered as a
Distributor if they submit a new application and (a)
are sponsored by their former sponsor, or (b) if at
least 12 months have passed since termination. A
Distributor who has been deleted from records due
to inactivity (12 months without personal volume)
can be freely re-registered with a new application,
i.e. not just under the former Sponsor but in any
line under any Sponsor.

7.3. The registration of relatives and spouses is
subject to specific rules that can be found in the
Partner Area under www.pm-international.com in
the “FAQ Registration of Relatives”.

74. Line protection also applies to customers
in the Customer Direct Program. Any registered
customer may only register anew and under a
new sponsor if 6 months have passed after their
last order of FitLine products.

As a Distributor, you are obliged to resolve
any disagreements arising from a contractual
relationship concluded online in an amicable
manner. If an amicable solution cannot be reached
in this way, you should take partin an out-of-court
arbitration procedure according to local law.

91 The contractual relationship between the
parties is governed by the laws of Singapare.
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9.2. CynebHast WHCTaHUMS AN PacCMOTPEHNS
NoBbIX cnopoB — Anmarkl, KasaxctaH, ecnm
ONCTpNBLIOTOP  HEe  SBNSETCA  PE3VAEHTOM
KasaxCTaHa ” He MpoXuBaeT TaMm OB6bl4HO
Ha MOMEHT 3aKYEHNS HacTosALIErO
CornaleHnss nanm B MOMEHT Hadana CyaebHoro
pasbupaTenbcTsa; MNpaBO OOHOW U3  CTOPOH
JOoroBopa Ha nogady ucka MpOTVMB  Opyron
CTOPOHbl B WX  IOPUCAMKLMX  OCTaeTCs
HEN3MEHHbIM.

9.3. [oroBopHoe TpeboBaHMEe O MUCBMEHHOM
dopmMe TakKe BbIMOMHAETCA NPy NOMOLLM dhakca
WM 3NEKTPOHHOW MOYThl, 32 WCKITHOYEHNEM
YBEOAOMIIEHNS O MPEeKpalleHnn Mo  Mpu4nHe,
KOTOpPOE [OO/MKHO OblTb HanpaBieHO 3akasHbIM
nMcbMoM.B - gononHeHve K aTum  [paBunam
OuctprnbetoTopa Takke MPUMEHSIIOTCH
crnegyloulve npasuna PM, KoTopble MOXHO
HanTm B [lapTHepckonm 30He Ha canTe
www.pm-international.com © KOTOpble MPSMO
MpU3HaKOTCS OucTprnberoTopoM 4acTbto
[IOroBOpa O AUCTPUOBIOTOPCTBE:

- MapkeTuHrosbivi [naH.

- PykoBOACTBO MO UCMONb30BaHMo IHTepHETa 1
MNonutnke CoupanbHbix Meguma.

- Nonutnka Boseparta PM.

- PykoBOOCTBO MO MCMOMB30BaHWIO  TOProBbIX
Mapok, Jlorotnnos, bpeHgos 1 HassaHwi.

- MNonuTtnka KoHpuaeHumansHoCTL.
- Kopgekc [denosoro NoBeagHus 1 STUKK.

Hara: mas 2025

9.2. The court of jurisdiction for any disputes
arising out of or in relation to this Agreement
is Singapore. However, PM shall be entitled to
initiate legal proceedings against the Distributor in
the Distributor’s jurisdiction.

9.3. A contractually agreed-upon requirement
for written form is also met by telefax or e-mail,
except for a natification of termination for cause
which has to be made by registered letter.

94. In addition to these Distributor Rules, the
following rules of PM, which can be found in the
Partner Area at www.pm-international.com also
apply and are expressly recognized as part of the
Distributorship agreement by the Distributor:

- PM-International Marketing Plan

- Guidelines of Use for the Internet and Social
Media Policy

- Guidelines of Use for Trademarks, Logos, Brands
and Names

- Distributor & Customer Data Protection Policy
- Teampartner Termination Policy

- Guidelines for Ethical Selling & Business
Conduct
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