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PI\/I—INTEURNATIONALAG’NiN (PM)
IS ORTAGI KURALLARI, EYLUL
2024 ITIBARIYLE

11 Bir Is Ortad, FitLine UrUnlerinin dagitimi
yoluyla gelir elde etmeyi amaclayan serbest
meslek sahibi bir satis elemanidir.

12. Bir Distribatorun distributorlik faaliyetleri
arasinda  FitLine  UrUnlerini kendi  adlarina
dogrudan son tuketicilere satmak, son tuketicileri
PM'e yoénlendirmek (Dogrudan Misteri Programi)
ve yeni DistribUtorleri sponsor olarak PM'E
yonlendirmek yer alir.

1.3. s Ortaklarinin operasyonel yukumlilikleri
yoktur ve ne zaman, nerede, nasil ve ne kadar
calisacaklarina  6zglrce karar verebilirler. s
Ortaklari, isleriyle ilgili tm masraflari kendileri
karsilamalidir. Her is Ortadi badimsiz bir
yuklenicidir ve bu nedenle isten kaynaklanan tum
yasal yukamluliklerin (sirket kayd, gelir vergisi,
satis vergisi, sosyal sigorta, rekabet hukuku) uerine
getirilmesinden sorumludur.

14. Is Ortaklar islerini yar zamanli olarak
yUrdtmektedir; bunun artik boyle olmadigini fark
eden herkes PM'‘e bildirimde bulunmalidir.

21, Is Ortaklig, Is Ortagi tarafindan doldurulmus
bir basvuru ile baslar; basvuru PM tarafindan
kabul edilir edilmez gecerli biranlasma haline gelir.
s Ortadi olmak icin FitLine Grlnleri siparis etmek
gerekli degildir. PM, bir Is Ortaginin basvurusunun
kabul  edildigi  konusunda  gecikmeksizin
bilgilendirecektir.

2.2. Basvurunun kabul edildigine dair bildirimi
aldiktan sonraki 30 gUnicinde, biris Ortadi herhangi
bir sebep belirtmeksizin PM'e yazili bir beyanda
bulunarak basvurusunu geri cekebilir. Basvurunun
geri cekilmesinden sonra, Is Ortadi olarak satin
alinan tum FitLine drunleri iade edilebilir ve PM
bunlar icin 6denen tutarin tamamini geri dder.

2.3. Bir is Ortakligi belirsiz bir sire icin akdedilir;
yasal bildirim stresine gore herhangi bir zamanda
normal olarak feshedilebilir. Gecerli bir sebepten
dolayl olaganustu fesih hakki bundan etkilenmez.
Bir is Ortag, Is Ortagi Kurallarinin 3.3, 41, 4.2, 5.2
veya 7.4 maddeleri kapsamindaki yukumluluklerini
ihlal ederse, PM bunu genellikle bir fesih nedeni
olarak kabul eder.

DISTRIBUTOR RULES OF
PM-INTERNATIONALAG (PM), AS
OF SEPTEMBER 2024

11, A Distributor is a self-employed salesperson,
who intends to earn income through the
distribution of FitLine products.

12. A Distributors’ distributary activities include
selling FitLine products in their own name directly
to end consumers, referring end consumers to
PM (Customer Direct Program) and referring new
Distributors to PM as a sponsor.

1.3. Distributors have no operational obligations
and can freely decide when, where, how and
how much they work. Distributors must bear all
costs relating to their business themselves. Each
Distributor is an independent contractor, and as
such responsible for the fulfillment of all legal
obligations resulting from the business (registering
a company, income tax, sales tax, social insurance,
competition law).

14. Distributors run their business part-time;
anyone realizing this is no longer the case must
notify PM thereof.

2. A Distributorship begins with a completed
application by the Distributor; it becomes a valid
agreement as soon as the application has been
accepted by PM. Itis not necessary to order FitLine
Products to become a Distributor. PM will inform a
Distributor of the acceptance of their application
without delay.

2.2. Within 30 days of receiving notice of the
acceptance of the application, a Distributor can
withdraw their application by means of a written
declaration to PM without stating any reasons.
After the withdrawal of the application, all FitLine
products purchased as a Distributor may be
returned and PM will reimburse the full amount
paid for them.

2.3. A Distributorship is concluded for an
indefinite time; it can be ordinarily terminated at
any time according to the legal notice period. The
right to an extraordinary termination for cause
remains unaffected. If a Distributor is in breach of
its obligations under articles 3.3, 41, 4.2, 5.2 or 74
of the Distributor Rules, PM generally considers
this a cause for termination.
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24 Is Ortag), 6zellikle isim, adres, banka hesap
bilgileri, e-posta ve telefon olmak Uzere basvuruda
saglanan verileri dizenli olarak gozden gecirecek
ve guncelleyecektir.

2.5. Is Ortaginin vefati durumunda Is Ortakligl,
tim varislerin mutabakatiyla yazili olarak talep
edilmesi, devralanin PM DistribUtor Kurallarini
guncel haliyle kabul etmesi ve PM'in yazili olarak
onaylamasi halinde bir ese, cocuda veya ebeveyne
devredilebilir. PM'in anlasmasi yalnizca énemli bir
nedenden dolayl reddedilebilir.

3. Dogrudan Musteri Programi araciigiyla son
tUketicilerin yonlendirilmesi ve Sponsor olarak
yonlendirilen yeni ig, Ortaklarinin - tanitilmasi,
editilmesi ve desteklenmesi icin is Ortadi, yeni
son tuketici veya i§ Ortag tarafindan satin alinan
FitLine Urinlerine bagli olarak bir bonus alacaktir.
Dogrudan Musteri Programi araciiiyla son
tUketicilerin yonlendirilmesi ve Sponsor olarak
yonlendirilen yeni ig, Ortaklarinin  tanitilmasi,
editilmesi ve desteklenmesi icin is Ortadi, yeni
son tuketici veya i§ Ortag tarafindan satin alinan
FitLine Urinlerine bagli olarak bir bonus alacaktir.
Prim hakki, trinler icin 6deme yapildiktan sonra
dodar. Primin kosullari ve miktarl, transfer sirasinda
gecerli olan PM pazarlama planinda belirtilir;
PM, tim Is ortaklar icin gecerli olan pazarlama
planinda degisiklik yapmaya karar verebilir.

3.2. PMprimiaylik olarak 6der.Odeme, yalnizca bir
Is Ortaginin satis vergisi beyan etme hakkini PM'e
onceden yazili olarak bildirmesi ve vergi numarasi
ile sorumlu vergi dairesini vermesi durumunda
satis vergisi ile yapilir. Ekstre Is Ortadi alaninda
mevcut olacaktir, ancak bir Is Ortadl bunu posta
veya ¢ek yoluyla almak isterse, 10,00 € tutarinda
bir idari Ucret tahsil edilecektir. Primin 6demesi en
gec takip eden ayin 20'sine kadar yapilacakdr.

3.3. Prim  kriterlerinin  herhangi bir sekilde
manipule edilmesi yasaktr. Bu ayni zamanda
FitLine UrUnlerini  satmayan s ortaklarinin
sponsorlugunu (sahte Is Ortaklari) ve yasak oldugu
sUrece aclk veya gizlenmis coklu kayitlar da icerir.
Bu hukmu dolanmakiicin es, akraba, sirket, ortaklik,
trost veya Ucuncu sahislarin adlarinin kullanilmasi
da yasaktr. Pazarlama Planinda daha iyi bir
konum elde etmek veya grup primini manipule
etmek amaciyla Uglncd taraflart Urdn satmaya
veya satin almaya tesvik etmek de yasaktir.

24, The Distributor shall regularly review and
update the data provided in the application,
especially name, address, bank account
information, email and telephone.

25. In the case of death of the Distributor, the
Distributorship can be transferred to a spouse,
child, or parentifthe transferis requested in writing
with the agreement of all heirs, the transferee
accepts the PM Distributor Rules in the actual
version and PM agrees in writing. PM’s agreement
may only be refused for an important reason.

31. Forthereferral of end consumers through the
Customer Direct Program as well as forintroducing,
training and supporting new distributors referred
as a Sponsor, the Distributor will receive a bonus
which will depend on the FitLine products bought
by the new end consumer or distributor. The
bonus will also be paid for further orders by these
end consumers and distributors as well as any
other orders of FitLine products in the Distributor’s
sponsor line. The right to a bonus arises once the
products have been paid for. Requirements for, and
the amounts of the bonus can be taken from the
PM Marketing Plan in the form valid at the time of
referral; PM may decide to make amendments to
the Marketing Plan which apply to all Distributors.

3.2. PM pays out the bonus on a monthly basis.
Paymentis only made with sales tax if a Distributor
has previously informed PM in writing of a right to
declare sales tax and provided their tax number
and the responsible tax office. The statement
will be available in the Partner Area, however, if 3
Distributor wishes to receive it by mail or check,
an administrative fee of 10,00 € will be charged.
Payment of the bonus will be made by the 20th of
the following month at the latest.

3.3. Any manipulation of bonus criteria is
prohibited. This includes the sponsoring of
Distributors who do not actually sell FitLine
products (straw men), as well as open or disguised
multiple registrations to the extent prohibited. It
is also prohibited to use the name of the spouse,
relatives, corporation, partnership, trust or any
other names of third parties to circumvent this
provision. It is also prohibited to encourage third
parties to sell or purchase products in order to
achieve a better position in the Marketing Plan or
to manipulate the group bonus.
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41. Bir Is Ortag, PM'in 6nceden yazili onay
olmadan PM’in bir rakibi icin faaliyetlerde
bulunamaz. PM'in  rakibi, kisisel dogrudan
pazarlama veya bir ag pazarlama sistemi
araciigiyla mal veya hizmet sunan herhangi bir
sirketin yani sira, dagium araclarindan bagimsiz
olarak, FitLine Urunleriyle kismen veya tamamen
rekabet eden Urunleri olan tum sirketlerdir.

42. Bir Is Ortadl, baska bir sirket icin izin
verilen her dagitm faaliyetini PM icin ve FitLine
urdnleriyle yapilan faaliyetlerden tamamen ayri
tutmalidir. PM'deki faaliyetinize veya PM is Ortad
olarak statlnuze atifta bulunmaniza veya FitLine
Urunleriyle birlikte diger sirketin malve hizmetlerini
sunmaniza veya PM'in dider Is Ortaklarinin diger
sirketten mal veya hizmet satin almasina veya
PM'deki faaliyetlerine ek olarak veya bunlarin
yerine diger sirket icin faaliyet gostermesine
veya PM'deki faaliyetlerini azaltmasina veya
durdurmasina herhangi bir sekilde neden olmaniza
veya neden olmaya ¢alismaniza izin verilmez.

51. Is Ortag), FitLine Grunlerini yalnizca dogrudan
PM'den siparis edecek ve alacaktrr.

52. Is Ortag, FitLine Grinlerini son tiketicilere
yalnizca kisisel dogrudan satis yoluyla satacaktir.
FitLine Urunlerinin perakende magazalar, ticaret
pazarlari, fuarlar, cevrim ici acik artirmalar, kitle
iletisim araclari ve diger benzer satis faaliyetleri
yoluyla satilmasina izin verilmez. Is Ortag,
FitLine GrUnlerini baska bir Ulkede satmak
isterse, FitLine UrdnUnun o Ulkede pazarlanip
pazarlanamayacadini ve ozellikle tlketici veya
ithalat yonetmelikleri, saglk yonetmelikleri ve
etiketleme gereklilikleri olmak Uzere o Ulkenin yasa
ve yonetmeliklerine uygun olup olmadigini kontrol
etmekten sorumludur. Basbakan bu konuda
herhangi bir sorumluluk kabul etmemektedir.

5.3. is Ortag), tuketicilere satilan FitLine Grinlerini
memnuniyetsizlik durumunda teslimattan sonraki
30 gun icinde geri almak zorundadir. Tuketicinin
herhangi bir 6zel sebep sunmasina gerek yoktur,
Urinlerden memnun kalmamasi yeterlidir (PM
memnuniyet garantisi). Tuketici, Grdnler iade
edildikten sonra degisim, kredi veya 6denen satin
alma bedelinin iadesi arasinda secim yapabilir.

4. A Distributor may not undertake activities
for a competitor of PM without PM's prior written
agreement. A competitor of PM is any company
which offers goaods or services through personal
direct marketing or via a network marketing
system as well as, independent of the means of
distribution, all companies with products partially
or fully competing with FitLine products.

42. A Distributor shall keep every permitted
distribution  activity for another company
completely separate from the activity for PM and
with FitLine products. It is not permitted to refer
to your activity with PM or your status as a PM
Distributor, nor to offer goods and services of the
other company together with FitLine products,
or to cause or try to cause other Distributors of
PM in any way whatsoever to purchase goods or
services from the other company or to become
active for the other company in addition to or
instead of their activity for PM or to reduce or stop
their activity for PM.

51 The Distributor shall exclusively order and
receive FitLine products directly from PM.

5.2. The Distributor shall only sell FitLine products
to end consumers through personal direct sales.
It is not allowed to sell FitLine products through
retail stores, trading markets, fairs, online auctions,
mass media and other similar sales activities. If
the Distributor wants to sell FitLine products in
another country, the Distributor is responsible
for checking whether the FitLine product can be
marketed in that country and whether it complies
with the laws and regulations of that country,
notably any consumer or import regulations,
health regulations and labelling requirements. PM
declines any responsibility in this respect.

5.3. The Distributor has to take back FitLine
products sold to consumers within 30 days after
delivery in case of dissatisfaction. The consumer
does not have to provide any special reasons,
not being satisfied with the products is sufficient
(PM satisfaction guarantee). The consumer may
choose between exchange, credit or a refund of
the purchase price paid once the products have
been returned.
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54. is Ortadl, PM'den herhangi bir miktarda Griin
siparis etmekte serbesttir. Herhangi bir FitLine
arind satin alma zorunlulugu veya minimum
satin alma sarti yoktur. is Ortag), FitLine Grinlerini,
www.pm-international.tr ~ adresinde  oturum
actiktan sonra Is Ortadi alaninda bulunabilecek
olan PM'in iade politikasina uygun olarak PM'e
iade edebilir.

55. Is Ortadi tarafindan verilen tim siparisler,
siparis sirasinda PM Online Shop'ta gosterilen
PM fiyatlarina gore islenir. Satis vergisi, paketleme
ve nakliye masraflari genellikle gecerli olduklari
strece eklenir. Odeme, teslimattan &nce givence
altina alinmall veya tamamlanmalidir.

6.1. Is Ortad, bagimsiz ve sorumlu bir girisimci
olarak hareket etmeli ve PM'in bir ¢alisani olarak
hareket etmekten veya PM adina herhangi
bir beyanda bulunma hakkina sahip olmaktan
kacinmalidir.

6.2. PM, dogrudan pazarlama icin ulusal ve
uluslararasl derneklerin bir Uyesi oldugu surece,
Is Ortagl bu dernekler tarafindan Uyeleri ve
temsilcileri icin belirlenen davranis standartlarina
uymak zorundadirr.

6.3. is Ortagi PM ve FitLine UrUnleri hakkinda
soyledigi her sey, 6zellikle Urdn katalogunda, Urin
etiketlerinde, resmi web sitelerinde ve dider Urin
bilgilerinde PM'nin sartlarina uygun olmaldir.
Is Ortagi hicbir kosul altinda FitLine Grnlerine
tedavi edici veya iyilestirici ozellikler atfedemez
veya gecerli yasal hikumlere aykiri saglik iddialari
kullanamaz.

©.4. Fitline Urdnlerinde veya ambalajlarinda
herhangi bir degisiklik yapmamayl ve/veya
Ucuncu taraflarin bu tur degisiklikler yapmasina
izin vermemeuyi kabul edersiniz. PM'in herhangi
bir Urun bilgisini, yasal bildirimlerini veya fikri
mulkiyetini gizlemedidi surece, Is Ortaginin adres
bilgilerini iceren bir adres etiketi yapistirilmasina
izin verilir.

54. The Distributor is free to order any quantity
of products from PM. There is no obligation to
purchase any FitLine products, nor a minimum
purchase requirement. The Distributor can return
FitLine products to PM in accordance with PM's
return policy, which can be found in the Partner
Area after login on www.pm-international.tr.

55. All orders made by the Distributor are
processed according to the PM prices shown in
the PM Online Shop at the time of order. Sales
tax, costs of packaging and shipping are generally
added, as far as they apply. Payment must be
secured or completed before delivery.

6.1. The Distributor has to act as an independent
and responsible entrepreneur and avoid any
appearance of acting as an employee of PM, or of
being entitled to make any statements in the name
of PM.

6.2. As far as PM is a3 member of national and
international associations for direct marketing,
the Distributor must comply with the standards of
conduct specified by these assaociations for their
members and their representatives.

©.3. Everything the Distributor says about PM and
FitLine products must be in accordance with PM's
stipulations, especially thoseinthe product catalog,
on the product labels, official websites and in other
product information. Under no circumstances may
the Distributor attribute therapeutic or healing
properties to FitLine products or use health claims
contrary to applicable legal provisions.

6.4. You agree not to make any changes to Fitline
products or their packaging and/or allow third
parties to make such changes. It is allowed to stick
an address label with address information of the
Distributor, as long as such label does not hide any
product information, legal notices, or intellectual
property of PM.
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6.5. is Ortadl, PM ve FitLine Urunleri icin reklam
yaparken yalnizca PM tarafindan yayinlanan
Urdn  bilgilerini, satis materyallerini ve satis
yardimcilarini kullanacak ve reklam ve satislar
internet Uzerinden gerceklestigi strece, yalnizca
PM tarafindan Is Ortaklarina sunulan internet
magazasini kullanacaktr. Distribdtorlere, PM'nin

ticari markalarini, ticari isimlerini, logolarini,
pazarlama materyallerini ve satis yardimcilarini
sadece FitLine Urdnlerinin taniimi ve  satisl

amaciyla kullanmak icin sinirli haklar verilir. PM'in
fikri mulkiyetinin herhangi bir sekilde yetkisiz
kullanimi,  dedgistirilmesi  veya yanlis beyan
edilmesi kesinlikle yasaktir. Daha fazla bilgi icin
litfen PM'in oturum actiktan sonra Is Ortad
alaninda bulabileceginiz "PM is Ortaklari icin Ticari
Markalar, Logolar, Markalar ve isimlerin Kullanimi”
kilavuzuna bakin (www.pm-international.tr).

6.6. Bir Is Ortagy, Is Ortadi Kurallar'nin 41, 4.2,
51, 52, 63, 64 ve 65 bolumleri kapsamindaki
yukumluliklerin her ihlali icin PM'e sdzlesmeye
dayall bir ceza ddeyecektir; bu cezanin miktari,
ihlalin  ®nemi ve Is Ortadinin geliri dikkate
alinarak PM tarafindan her bir vaka icin ayri ayri
belirlenecektir. Sozlesmeye dayali bir cezanin
ileri surtlmesi, ozellikle ihtiyati tedbir, tazminat,
engelleme veya askiya alma gibi diger talepleri
etkilemeyecektir.

Her is Ortagd, genel reklam onlemleri sirasinda
ve yeni Is Ortadl cekerken baglauici yasal
duzenlemelere uymak zorundadir. Bu, ozellikle
haksiz rekabet ve yasa disi ticaret uygulamalarina
iliskin kurallar icin gecerlidir. Her turld ,spam’
(internet iletisim kurallarina aykiri olarak coklu
e-posta gonderme) ve diger sirketlerden is
ortaklarinin sistematik olarak avlanmasi yasaktir.
PM s Ortagi olarak calisirken satislar ve potansiyel
kazanglar hakkinda verilen her turlG bilgi dogru
olmali ve gerceklere dayanmalidir. Herhangi bir
ihlal, is Ortakuginin feshine kadar PM tarafindan
siki bir sekilde takip edilecektir.

6.7 PM, ozellikle dis hizmet saglayicilar
tarafindan sosyal medya pazarlamasi da dahil
olmak Uzere cevrimici reklamcilk 6nlemleri
baglaminda, is Ortaklarini sézlesmeden dogan ve
yasal yukumlaliklere uygunlugunu izleyecek ve
rastgele kontrol edecekdir.

6.8. PM, is Ortaginin sozlesme kurallarini veya
yururlikteki yasalari ihlal etmesi durumunda
6nceden  bildirimde bulunmaksizin is  Ortad
alanina erisimini askiya alma hakkini sakl tutar.
Askiya alma, PM tarafindan ilgili bildirim Uzerine
ihlal kaldirilana kadar devam edecektir.

6.5. The Distributor will only use the product
information, sales materials and sales aids
published by PM when advertising for PM and
for the FitLine products and, insofar as advertising
and sales take place over the Internet, will only
use the Internet shop made available to the
Distributor by PM. Distributors are granted limited
rights to use PM's trademarks, trade names,
logos, marketing materials and sales aids solely
for the purpose of promating and selling FitLine
products. Any unauthorized use, modification, or
misrepresentation of PM’s intellectual property
is strictly prohibited. For more information, please
refer to PM's “Guidelines of Use for Trademarks,
Logos, Brandsand Names"which you canfindinthe
Partner Area after login (www.pm-international.tr).

6.6. A Distributor will incur a contractual penalty
to PM for every violation of obligations under
Sections 41, 42, 51,52, 6.3, 6.4 and 6.5 of the
Distributor Rules, the amount of which will be
stipulated by PM in each individual case taking
into account the significance of the violation and
the income of the Distributor. Further claims,
especially for injunction, damages, blocking or
suspension will not be affected by claiming a
contractual penalty.

Every Distributor has to comply with binding
legal regulations during any general advertising
measures and in attracting new Distributors.
This applies in particular to the rules on unfair
competition and unlawful trading practices. Any
form of ‘spamming’ and the systematic poaching
of distribution partners from other companies is
forbidden. Any information provided on sales and
potential earnings when working as a Distributor
of PM has to be correct and based on facts. Any
violation will be strictly followed up by PM, up to
termination of the distributorship.

6.7. PM will monitor and randomly check the
compliance of its distributors with contractual
and legal obligations, especially in the context
of online advertising measures, including social
media marketing by external service providers.

6.8. PM reserves the right to suspend a
Distributors access to the Partner Area without
prior notice if the Distributor violated contractual
rules or applicable law. The suspension will
remain until the violation has been removed upon
corresponding notification by PM.
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71. Sponsor hattina saygl duymak ve onu
korumak bir PM ilkesidir. Is ortakligi stresi boyunca
ve bu sureden sonraki 12 ay boyunca, PM'de bir
sponsorluk hattinda kayitli olan hicbir kisi veya
sirket baska bir sponsorluk hattina gecis yapamaz.
Bu hukmu dolanmak icin es, akraba, sirket, ortaklik,
trost veya Ucuncu sahislarin adlarinin kullanilmasi
da yasakuir.

72. Is ortakgini sonlandiran veya 2.2. maddeye
gore is ortakugindan cekilen bir DistribGtor,
yalnizca yeni bir basvuruda bulunursa ve (a) eski
sponsoru tarafindan destekleniyorsa veya (b) fesih
tarihindenitibaren en az 12 ay gecmisse Distributor
olarak yeniden kaydedilebilir. Etkin olmama
nedeniyle kayitlardan silinen bir Distributor (kisisel
hacim olmaksizin 12 ay) yeni bir basvuruyla, yani
yalnizca eski Sponsor altinda dedil, herhangi bir
Sponsor altindaki herhangi bir satirda serbestce
yeniden kaydedilebilir.

7.3. Akrabalarin ve eslerin kayd,
www.pm-international.tr - adresindeki is Ortadi
alaninda “SSS Akrabalarin Kayd® bolumuinde
bulunabilecek 6zel kurallara tabidir.

74. Hat korumasi, Dogrudan Musteri
Programindaki mdusteriler icin  de gecerlidir.
Herhangi bir kayitli musteri, FitLine Urdnlerini son
siparisinden sonra 6 ay gectiyse, yalnizca yeni bir
sponsor altinda yeniden kayit olabilir.

Distributor olarak, cevrimici olarak akdedilen
sozlesmesel iliskiden dogan her turld uyusmazlgi
dostane bir sekilde cozmekle yukdmlisunuz.
Sorun musterinin memnuniyeti saglanacak sekilde
cozilmezse, ilgili dogrudan satis temsilciliine
basvurulmasi gerekmektedir. Bu dernek sizinle
musteriniz  arasinda  arabuluculuk  yapmaya
calisacaktir.

Bu sekilde dostane bir ¢ozime ulasilamamasi
halinde, Tahkim Merkezi eV, StraBburger
StraBe 8, 77694 Kehl adresindeki Federal
Evrensel Tahkim Kurulunda mahkeme disi
tahkim prosedurtne katilmayr kabul edersiniz
(www.yverbraucher-schlichter.de).

Ayrica, prosedur bu kurumun usul ve maliyet
yonetmeliklerinetabidir(https:/www.verbraucher-
schlichter.de/schlichtungsverfahren/
verfahrensordnung/verfahrensregeluna).

71. ltisaprinciple of PMtorespectand protect the
sponsor line. During the term of the Distributorship
and 12 months thereafter, no persons or companies
already registered in a sponsor line with PM may
be enticed to change to another sponsor line. It
is also prohibited to use the name of the spouse,
relatives, corporation, partnership, trust or any
other names of third parties to circumvent this
provision.

72. A Distributor who has terminated their
business partnership or withdrew fromitaccording
to article 2.2. can only be re-registered as a
Distributor if they submit a new application and (a)
are sponsored by their former sponsor, or (b) if at
least 12 months have passed since termination. A
Distributor who has been deleted from records due
to inactivity (12 months without personal volume)
can be freely re-registered with a new application,
i.e. not just under the former Sponsor but in any
line under any Sponsor.

7.3. The registration of relatives and spouses is
subject to specific rules that can be found in the
Partner Area under www.pm-international.tr in the
“FAQ Registration of Relatives”.

74, Line protection also applies to customers
in the Customer Direct Program. Any registered
customer may only register anew and under 3
new sponsor if 6 months have passed after their
last order of FitLine products.

As a Distributor, you are obliged to resolve
any disagreements arising from a contractual
relationship concluded online in an amicable
manner. If the problem is not resolved to the
customer's satisfaction, they should contact the
relevant direct sales association. This association
will try to mediate between you and your customer.

If an amicable solution cannot be reached in
this way, you agree to participate in an out-
of-court arbitration procedure at the Federal
Universal Arbitration Board at the Center for
Arbitration eV, StraBburger StraBe 8, 77694 Kehl
(www.verbraucher-schlichter.de).

Furthermore, the procedure is governed by
the procedural and cost regulations of this
body (https:/www.verbraucher-schlichter.de/
schlichtungsverfahren/verfahrensordnung/
verfahrensregelung).
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Basit. Basarili.

91 Taraflar  arasindaki  sozlesme iliskisi,
DistribUtoérin ikamet ettigi Ulkenin yasalarinin
emredici  hukumlerine bakilmaksizin  Federal
Almanya Cumhuriyeti yasalarina tabidir.

9.2. Bir Distributér Federal Almanya
Cumhuriyetinde ikamet etmiyorsa veya bu
Sozlesmenin  imzalanmasindan  sonra  veya
mahkeme islemleri basladiginda genellikle orada
ikamet etmiyorsa, herhangi bir anlasmazlik
icin yargl mahkemesi Speyerdir; Sozlesme
taraflarindan birinin, dider tarafa karsi kendi
yargl alaninda yasal islem baslatma hakkina
dokunulmaz.

9.3. Taahhutli mektupla yapilmasi gereken
hakli nedenle fesih bildirimi disinda, sozlesmeyle
kararlastirilan yazili sekil sarti telefaks veya
e-posta yoluyla da yerine getirilebilir.

94 Bu s Ortagl Kurallarina ek olarak,
www.pm-international.tr adresindeki is Ortad
alaninda bulunabilen ve s Ortad tarafindan is
Ortagr stzlesmesinin bir parcasi olarak aglkca
taninan asadidaki PM kurallari da gecerlidir:

- Pazarlama Plani

- Internet Kullanim Rehberi ve Sosyal Medya
Politikasi

- Internet Kullanim Rehberi ve Sosyal Medya
Politikasi

- Ticari Markalar, Logolar, Markalar ve isimler icin
Kullanim Yonergeleri

- Veri Gizliligi Politikasi
- Is Ahlaki ve Etik Kurallari

Tarih: Eylil 2024

91. The contractual relationship between the
parties is governed by the laws of The Federal
Republic of Germany, without regard to any
mandatory provisions of the laws of the country in
which the Distributor resides.

9.2. The court of jurisdiction for any disputes
is Speyer, if a Distributor is neither resident in
the Federal Republic of Germany nor is usually
residing there upon conclusion of this Agreement
or when court proceedings have started; the right
of one contractual party to bring legal proceedings
against the other party in their jurisdiction remains
untouched.

9.3. A contractually agreed-upon requirement
for written form is also met by telefax or e-mail,
except for a natification of termination for cause
which has to be made by registered letter.

94 In addition to these Distributor Rules, the
following rules of PM, which can be found in the
Partner Area at www.pm-international.tr also
apply and are expressly recognized as part of the
Distributorship agreement by the Distributor:

- Marketing Plan

- Guidelines of Use for the Internet and Social
Media Policy

- Right of Withdrawal

- Guidelines of Use for Trademarks, Logos, Brands
and Names

- Data Privacy Policy
- Code of Business Conduct and Ethics.

Date: September 2024
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